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In 1948, one pen manufacturer lost 


money. A competing company made 
handsome profits the same year. Why? 


Both pre ducts were gC od, probably 
equally good, but the losing concern 
packed its pens in uninteresting paste- 
board boxes, the profit-making firm 
went overboard to present their product 
in the handsomest box they could design. 


The difference in cost was little. 





Gift buyers preferred the handsomely 
packaged pens for presents. There is a 
moral in this when you choose Photo 


Mounts! 





MANUFACTURERS FOLEDO 12, OHIO 


If you are not on our calling list, write 
us for illustrated descriptive. 





Entered as second-class matter February 28, 1921, at the 
Post Office at Lorain, Ohio, under the Act of March 3, 1879- 
Office of publication: Lorain, Ohio, 








Just how 


We might answer that one by shoot with Ansco 
Triple S Pan’s 


your camera captures those fleet tage makes it 


saying, “Mighty lovely when 
ing expressions of charm and 
naturalness.” artificial light is 
This calls for very fast shutter fluorescent 
speeds. And to get them—plus 
extra depth of field, or 
yur problems are 


when you load your ho 


nany photographers whet 


ovely can a woman be? 


lovelier! For finest results de 
S Pan in Ansco’ 
1adol Prepared Devel 


atory-packaged for 


Ansco, Binghamton, New 
York. A Division of General 
Aniline & Film Corporation 
“From Research to Reality 

















Photo by Loulen Studio taken at Fairport Hatcheries, Fairport, N. Y. 


YOUR NEGATIVES COME TO LIFE on Haloid Photographic Papers 


All the drama and detail you have captured in your negatives 


are brought to life with realistic beauty on Haloid Photographic 

TOGRAPHIC p ; P 
vA x) Par e In processing, Haloid Papers are known for their 
exceptional latitude, development tolerance and print control. 


stalog and price list which describe all Ha d Photographic Popers 


THE HALOID COMPANY 
54 HALOID STREET * ROCHESTER 3, NY. 


los Angeles 
hington, 0.c 





Conventions Ahead 








We will gladly announce forthcoming conven- 
tians and meetings under this heading in as 
much detail as information sent us and space 
limitations will permit, but only if such an- 
nouncements can be published sufficiently in 
advance so that interested readers may plan 
on attending. Notices, therefore, must reach 
us at least 90 days ahead. 











HM An announcement of the 1950 convention of the 
Photog. Assn. of Nebraska reminds us of several of 
the big O-M-I International conventions we conducted 
at Cedar Point, Ohio, as secretary of that flourishing 
association in the late ‘20’s and early 30's. Casting 
around for a new slant our board decided to plan the 
entire program as a four day school of photography 
and the idea went over with a bang for two successive 
years. Now we find Nebraska telling of its “photo 
graphic school and convention’ at the Hotel Paxton, 
Omaha, on July 30, 31 and August 1. We hope it 
works as well for them as it did for us. Subjects to be 
covered include: family groups, children, teen-age photo 
graphy, oil coloring, press photography, sales promotion, 
weddings, film and print manipulation, etc. Sounds like 
a worth-while three days for all mid-westerners. 


Association Doings 








We are glad to publicize the activities of all 
professional associations and societies. Re- 
ports of meetings and conventions should in- 
clude the program, attendance figures, names 
and full addresses of new officers, etc. An- 
nouncements of coming affairs must reach us 
before the 17th of the second month preceding 
the issue in which their publication is desired. 











Mi Members of the Photog. Assn. of Washington held 
their annual meeting in Tacoma on January 31, with 
Clarence DeWalt, pres. of the Montana Assn., as guest 
speaker talking on the Montana license law. In spite 
of bad weather there was a record attendance. Elected 
to office were: Francis James Riggin, Spokane, pres.; 
Russell Clift, Bellingham, Ist vice-pres.; R. R. Hutchison 
M.Photog., Pullman, 2nd vice-pres.; Sydney Merrihew, 
Seattle, sec.-treas. A determined effort is to be made 
to pass a similar law at the next session of the legis 


lature. 


W The annual convention (Silver Anniversary, by the 
way) of the Master Photo Dealers & Finishers’ Assn. took 
place in Cleveland in March, with about 150 exhibitors 
filling the lower floor of the great Public Auditorium 
We enjoyed ourselves hugely looking at the exhibits 


and greeting friends, with neither convention nor asso 
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PROFESSIONAL 
FINISHING 
SERVICE 


Developing, proofing, retouching, print- 
ing, enlarging, coloring, portraits in 
heavy oils, heavy oil copy restoration, 
copies, composites . . . all of these ser- 
vices or a portion of them. 


4 


Y QUALITY 
Y SPEED 
Vv ECONOMY 


Fine quality, fast dependable service, 
reasonable prices. 


Y BIGGER PROFITS . 


Out of the dark room you can promote 
sales, increase business. No laboratory 
overhead. 


SEND 

FOR R SA " 
PRICE ( LABORATORIES 
LIST MIAM e th & ELM 
TODAY 


OSBORNE LABORATORIES 


MIAMI BLDG 
5th & ELM STREETS 


CINCINNATI! 2, OHIO 


Please send a 


Please Print 


NAME 
STUDIO 


ADDRESS 


ree RR SORE 
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ciation worries on our mind. R. J. Wilkinson, who is to 
be congratulated as usual on the highly successful 
affair which culminated an equally successful year, 
continues as exec. mgr. Officers elected were: Horace 
K. Atkins, Middleboro, Mass., pres.; William A. North, 
Trenton, N. J., vice-pres.; Fred B. Fountain, Middletown, 
Conn., treas. We can't remember when Mr. Fountain 
was not the treasurer. The organization now has better 
than 2,000 members. 


MI The April meeting of the Independent Photog. Guild 
of S. E. Massachusetts took place at the Dickson Studio 
in Plymouth, with more than 30 photographers studio 
owners and employees — present. The accompanying 
group picture includes the owners and independent 
photographers from 11 Old Colony cities and towns. 
Left to right, seated: Gordon Caldwell, Brockton; Alfred 
Gonsalves, New Bedford; John Hobbs, Weymouth; Robert 
Ashley, Bridgewater; Ruth Torry, Rockland; Wendell Lev- 
ings, Rockland; Rufus Rezendes, Fairhaven; Richard 
Worsley, New Bedford; Chauncey Cole, Bridgewater 


Standing: Peter Hickey, Brockton; Frank McGuirk, Taun 
ton; John Higgins, Kingston; Al. Yarusites, Middleboro; 
Alton Davidson, Brockton; Richard Kelsey, Chatham; 
Harold Williams, Middleboro; Mr. Dickson. A demon 
stration of wedding photography by Mr. Dickson was 
the feature of the evening. Future meetings will include 
one at the Bachrach finishing plant in Newton and a 
summer clambake at Chatham on Cape Cod 


W New officers of the Architectural Photog. Assn., off 


cially installed at the monthly meeting on April 4, are 
Sigurd Fischer, Inwood, N. Y., pres.; Richard Wurts, 
New York City, vice-pres.; August A. Patzig, Union City, 
N. J., treas.; Rodney McCay Morgan, New York City, 
sec.; Rudolph E. Leppert, Scarsdale, N. Y., asst. sec. 
This organization which, though small, has members 
throughout the country, meets at the Architecural League 
115 E. 40th St., New York 16, N. Y. They publish a 
monthly bulletin which, mimeographed and quite unelab 
orate, seldom fails to carry at least some piece of in 
formation and advice of importance to specialists in 
the architectural field. We watch it carefully ourself. 
Even for those at a distance who could seldom if ever 
attend meetings but would have to consider the bulletin 
as the chief return for their dues, we would advise 
membership as a good investment. Membership, how 
ever, is only open to recognized and competent archi 
tectural specialists 





> / ca 7. - on 
Mrveaale ie 
iN | 
WY. 


FROM $89.75 PLUS TAX 


FOR veoh 2 a WILL He0se... 


WOLLENSAK 
f{/6 PORTRAIT VERITAR 


Here's the Portrait Lens you asked for ... a lens to aid you in catching on film the 
complete pictorial beauty of each portrait. The f/6 Portrait Veritar will further the 
professional photographer's skill . . . help make more saleable portraits. 

At the larger apertures the Portrait Veritar renders a delightful atmospheric 
quality of softness without destroying detail, It blends highlights, halftones, shadows. 
It suppresses unessential, wiry detail. These qualities also make the Portrait Veritar 
an excellent lens for copying old photographs. 

The f[6 Portrait Veritar is offered in 10” and 14” 
focal lengths mounted in a satin chrome finish barrel 
DOES YOUR or shutter like other Wollensak mountings. 
PORTRAIT LENS... 
e deliver a quality of 

softness? 

e blend highlights, half- 
tones, shadows? 


e suppress unessential 
wiry detail? 
e hold definition, yet OPTICAL CO., ROCHESTER 21, N.Y. 


pleasingly subdue it? 
e give broad tonal range? 
IF NOT, YOU NEED 
A Wollensak 
PORTRAIT VERITAR 


For complete particulars send tor descriptive literature. 
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What's Wrong 
With This 
Picture? 


CHARLES ABEL’S LATEST BOOK 
NOW READY 


So helpful, so important to any photographer that the 


United States Army immediately bought 450 copies to | 


supply each of the Army Overseas Libraries. 


Handsomely cloth bound with attractive wrapper, 6x9, 
192 pages, 90 large plates and nearly as many lighting 
diagrams. More valuable than listening to 20 print 
clinics because each photograph is discussed in complete 
detail, not to be forgotten a few moments later but 


down in print so you can refer to it time and again 


As all photographers know, there is no surer way to 
improve the quality of your own work than by reading 
ond studying detailed analyses of every-day prints. 
Salon prints are all very well but what you make every 
day is what you are selling. Improve the type of work 
you are delivering and your business cannot help but 
improve with it. That's the purpose of this book: to 
help you turn out better photographs and thus make 


more money 


Ninety detailed analyses, about 20 commercial, the bal 
ance portrait. Not specially posed pictures made for 
this book but photographs which were made by profes 


sionals for actual customers 


EVERY PHOTOGRAPHER 
NEEDS THIS BOOK 


Only $5.00 Postpaid 


CHARLES ABEL INCORPORATED 


519 Caxton Building Cleveland 15, Ohio 
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M Herbert Giles, New York City, was re-elected to his 
second term as pres. of the American Society of Maga 
zine Photogs. at their annual meeting in February. 
Other officers are: Jerry Cooke, Ist vice-pres.; David 
B. Eisendrath, Jr., 2nd vice-pres.; Morris Gordon, treas.; 
Martin Harris, alternate treas.; Nelson Morris, sec.; John 
Muller, alternate sec., with Bernard Hoffman, Bradley 
Smith and Ike Vern as trustees. 


Mi Not counting manufacturers’ representatives, 450 reg 
istered at the 10th anniversary convention of the Mis 
souri Photog. Assn., held in St. Louis on March 12, 13 
and 14. Elected to office were: Leo Moren, Chillicothe, 
pres.; Edwin E. Hoffstetter, M.Photog., St. Louis, vice- 
pres.; Lewis F. Carna, St. Louis, treas.; Frank E. Gress, 
Brookfield, sec. Probably one reason for the consider- 
able success of this state organization is the solid 
support and assistance its board receives from an 
unusually large group of directors including, for the 
coming year: Philip DeWoskin, M.Photog., William L. 
Tanner and Eugene Taylor, all of St. Louis; Glen Rider 
and Leo Stern, Cr.Photog., of Kansas City; Eldon Alex 
ander, Brookfield; C. R. Bray, St. Joseph; W. H. French, 
Lebanon; E. H. Gilkey, Marshall; C. G. Hammond, Jef- 
ferson City; Leeon Smith, Columbia; Paul Wingo, Joplin, 
and W. O. Dysart of Sikeston. The program included: 
Willard C. Martin, M.Photog., Terre Haute, Ind.; Del 
Long, M.Photog., Chicago; Fred J. Church and Kenneth 
Carson, Hon.M.Photog., of Kodak; George Hoxie, Oxford, 
Ohio; Kenneth M. Wright, M.Photog., St. Paul; Hillary 
G. Bailey, Hon.M.Photog., Atlanta; Lejaren a’ Hiller, 
Hon.M.Photog., New York City; M. |. Boris, New York 
City; Don Telker, St. Louis; Norton Claypool and Henry 
Moore of Ansco. 


& Publicity-minded, and to attract attention to their 
1950 convention coming in September, the Photog 
Assn. of New England are featuring a six-state beauty 
contest for members only. They seek “Miss New Eng 
land Lens-Lure of 1950’ and offer an assortment of 
promotional items. The six state winners will appear in 
person at the convention at which time the top award 
will be made. If you're in New England and are 
interested write Philip G. McKeen, sec.-treas., 66 Merri 
mack St., Haverhill, Mass 


HM Photographers from 10 states, to a total of 269 
attended the sixth annual convention of the Kentucky 
Prof. Photog. Assn. in Louisville on March 26 and 27 
The Gatchel award for the outstanding photograph in 
the exhibit went, for the second successive year, to 
J. W. Maglinger of Owensboro. Winners in the several 
special classes were: Hal Cooner, Hazard; lL. D. Martin, 
Hopkinsville; Ru Bee, Richmond; Elfreda Stacey, Louis 
ville; David Jones, Louisville and J. C. Rieger, Louis 
ville. Mr. Rieger won a special award as the Kentuckian 
present who had been longest in business 50 years 
while Joseph Crenshaw of Glasgow turned out to be 
the newest one present, his studio having been open 


only six months. On the program were: Roscoe Lewis 
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PHOTOMOUNTS and ALBUMS | 
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yes oY 


Whether it's a PHOTOMOUNT or an ALBUM, — if it’s a JOHN BYRNES 
PHOTOMOUNT or ALBUM it is a symbol of taste and discernment. 


THE JOHN BYRNES” 
Photographie . Mountings } 


33 LYMAN STREET, SPRINGFIELD, MASSACHUSETTS 








M.Photog., and his wife Kay, of Charlotte, N. C.; Roy 
a <a Hirshburg, M.Photog., Richmond, Ind.; Jack Wamsley, 
Hon.M.Photog., of Kodak; Spotswood Foster of Du Pont, 


the finest tripod buy | and Robert Kleinfeld of Sylvania. New officers are: 
a Robert J. Long, Lexington, pres.; Curtis Wainscott, 
SIR... 


tubular construction vice-pres.; James Curtis, Paducah, treas.; Jack Coleman, 
cross-braced to elim- Danville, sec. 


inate vibration. 


QUICK 
ADJUSTMENT .. . 


from 24 to 54 inches, meeting on March 15 in Harrisburg. New officers are: 
360° panning. No ; | |. G. Wakefield, Columbia, pres.; Richard Mack, Potts- 
cranking necessary. P| ville, vice-pres.; Vere Bishop, Elizabethtown, treas.; Paul 
PNEUMATIC f i Peel, Lancaster, sec. It will take us a long time to 
CUSHION ... Sf | realize that friend Bosshart is no longer sec. of this 
Lowers camera smooth- 4 flourishing group, the success of which has been due 
in great part to his efforts. The program which followed 


Cumberland, first vice-pres.; Mr. Maglinger, second 


M “After all, 28 years is long enough,” writes A. A. 
Bosshart, M.Photog., York, after finally retiring as sec. 
of Section Three, P. P. A. of Pa., following their annual 


ly, safely. 
caer... 


the brief business session included: J. Ll. Hobson, 
Graflex, Inc.; Lewis Allen, Front Royal, Va.; Clarence 


weights less than 9 Ibs. - | Premo, Potsdam, N. Y. 


DURABLE ... 


will last a life time. Book Reviews 


ASK YOUR DEALER OR 
WRITE US TODAY FOR 
COMPLETE INFORMATION 
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We will gladly order and have sent direct to 
FOX PRODUC I S cH. you, postpaid, any photographic book. Just 
: send us your check, made payable to Charles 
4716 N. 18th St. Philadelphia 41, Pa. | Abel Incorporated. 








MB OTHE PRINT: CONTACT PRINTING AND ENLARGING, by 
Ansel Adams. 6'/4x9 120 pages, 50 photographs and diagrams 
Cloth, $3.00, postpaid. Publisher: Morgan & Lester 

An exhaustive treatise on the production of prints and enlarge 
ments singly and in quantity from average size to photo 
murals, including the fine points of dodging, toning, spotting 


and adequate mounting and finishing No book for the be 


LET US DO THE WORK— 


) GET THE MONEY. SPECIALIZING 


ginner but very nearly a must for the professional or advanced 
4 amateur. Everything ncluded which may be needed toword 
IN QUANTITY PHOTOGRAPHS SINCE the production of the most perfect possible print from any given 


1936. QUALITY GUARANTEED. negative, and all by a master technician 
1 


ie 50 MASTERPIECES OF PHOTOGRAPHY, by Dr. Julian Smith 


14'/2x17'/2, 12 pages of text and 50 11x14 facsimilie reprodu 





tions, plus portrait of Doctor Smith in full color. Board cover 
ind box, 4f£ 4s. A few copies available through Eastman 
Kodak Co Rochester, N Y Publisher Mclaren & Co V 
toria, Australia 
The late Doctor Julian Smith, who died in Melbourne, Australia 
n 1947, was unquestionably one of the best portrait photo 
graphers of his generation perhaps it would be more a 
urate to term him one of the greatest since the camera first 
came into being. This remarkable portfolio, one of the finest 
examples of reproductions of photographs that we have ever 
——_M h df E d N d een, is a fitting tribute to his memory. The work of Julian 
ait A et od 10r very ay eeds Smith is not too well known in America except perhaps to the 
When you want a negative to print a shade limited number of readers over here of the Australasian Photo 
lighter here or darker there, dodging with Review, in the 
Webster Negative Red affords a quick, practi- 
cal solution. 8 ozs., with directions, $1.79 post 
paid. Order from your local dealer or Webster 
Brothers Laboratory, 53 West Jackson hetecher ned ausiley dhaold be scaks custidhle (6 only a keu 
Bivd., Dept. A, Chicago 4, Ill. / ii ‘ ; 
hundred people, the same day we received the portfolio we 


pages of which he was often represented. Th 
portfolio, unfortunately, will not have very general circulation 
because of its necessarily high price and its limited edition of 


only 500. Believing it to be a calamity that portraiture of such 


requested permission to reproduce some of these portraits in an 


WEBSTER NEGATIVE RED “ early issue of THE PROFESSIONAL. The publishers courteously 
DODGING . granted our 


rom the 50 print n the collection. A 


request and authorized us to 
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HALLDORSON 6orropvcrs 


HALLDORSON STUDIO 
LIGHTING SYSTEM 


A new and superior method for portrait lighting 
Snapshot speed (one twenty-fifth second) Rounded 
and balanced lightings that have brilliance and sparkle 

Gives the camera man perfect control of h 
light medium. 


Never before has such a complete and efficient light 
ing system been offered the portrait photographer 
simple and easy to use no guess work. What th: 
Operator sees when he snaps the shutter he gets 
the picture .. means lightings that spell profits and 
good will. 


The BROADLIGHT STUDIO LAMP is ideal for soft rounded 
lightings . . . the SHADOW SIDE LAMP keeps the shad 
ows clear and luminous the Kick Light on the flexible 
arm adds the high-light sparkle speed results from 
the broad, efficient, fluorescent light-source of the 
Broadlight Lamp combined with the high level shadow 
illumination of the Shadow Side Lamp. The FLEXIBLE 
NECK HEAD SCREEN gives added light control easily 
adjusted with one hand, to tone down harsh side light 


HALLDORSON PROOF 
PRINTING CABINET 


A solution of your proof-printing problems 

upright on space less than a foot square 

confine light within cabinet no outside glare 

capacity nine 5x7 and two 8x10 frames adequate 

to handle the work of ordinary size studio frame 

stand vertically and may be placed close or away from 
fluorescent tubes . . combines ease 


HALLDORSON PRINT DISPLAYOR 


and pleasure of operation with small 
Here at last, is a common-sense way of displaying photographs in the studio sales space factor and economical light-cost 
room opens like a book and closes completely when not in use keep 
pictures clean and flat each leaf may hold one or several prints hang 
conveniently on the wall, occupying small space leaves easily changed 
neat, orderly and dignified way of displaying pictures 

Sold by leading photo supply stores rite for circulars to 


T. E. HALLDORSON & CO. Lock Box 55 WILMETTE, ILL 
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Be by Shoes Preserved Forever 


IN SOLID METALS 





HERE'S A Natural FOR THE STUDIO MANAGER 


O Especiatty designed for portrait studios. 

Average EXTRA profit, $10.00 per order. 

No extra work - no extra sales efforts. 

Does not cut or interfere with sale of photographs. 
ODispiay of silent salesman does the selling for you. 
Qhighest grade workmanship - unconditional guarantee. 

he with any size frame. 
Available in Bronze, Silver and Gold. 
Odecidedly worth looking into. 
Please write for full free particulars. a- 
The ‘Metal Sealed’ Co. | oan 
P. ©. BOX 2095 - WICHITA, KAN. 








to say that in the near future about 12 will appear in our 
feature section together with a special story about Doctor Smith 
and his methods 


& PHOTOGRAPHY IN SCIENCE, ART AND INDUSTRY, 
7x92, 50 pages, approx., illustrated. Paper 60c, 
Order from Royal Photographic Society, 
don, $.W. 7, England 

Annually the R.P.S. devotes one issue of its Photographic Jour 
nal to the developments of the previous year in the more spe 
cialized branches of photography 


1950 
postpaid 
16 Princes Gate, Lon 


This number contains three 
major articles, one on photographic progress in general during 
1949, one on progress in the motion picture field, the third 
on progress in photo-engraving 





The “gossip column" of professional photog- 
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
clippings or whatever, about yourself or others. 
We pay 50c for each item we can use, unless 
it's publicity for yourself! 











H George Boardman, noted glamour and illustrative 
photographer of Hollywood, and occasional contributor 
of our former Commercial Photographer as well as other 
magazines, has taken on in addition to his other activi 
ties an assignment as member of the faculty of the 
California School of Photography, Los Angeles 


| Joseph R. Allendorf, with Kodak since 1926, assistant 
manager of the San Francisco branch from 1941 to 
1946 and since then its manager, became assistant to 
James E. McGhee, sales 
manager, on March 20, Succeeding him as manager at 
San Francisco is Donald C. Kerr who joined the com- 
pany in 1935. 


vice-president and general 


W@ Ezra Stoller, New York architectural specialist, had a 
most unusual and complimentary assignment not so 
many months back. The job was to photograph his own 
home for the March issue of McCall’s. 


@ Wiiliam Terrill, commercial photographer of Tulsa, 
Okla., is now in New Zealand making movies and stills 
as official cameraman for a large-scale hunting expedi- 
tion to that country. 


@ The 95th annual exhibition of the Royal Photographic 
Society of Great Britain will be held in the Society’s 
galleries in London from September 14 to October 15 
and then will be moved to Newcastle-upon-Tyne for 
showing from October 28 to November 25. Closing 
date for entries is August 1. For entry forms write the 


Secretary, R.P.S., 16 Princes Gate, S.W. 7, 


London, 
England 


@ Fred L. Roy, M.Photog., past president and honorary 
member of the Ontario Photographic Society and one 





QUALITY AT A REASONABLE PRICE 


58 Day Street 
Wedding Albums 





RECOGNIZED LEADERS FOR 76 YEARS 


Portrait Copies and Reproductions, Enlargements, and Murals that are beautifully 
finished in Color — Sepia — Black and White — by thoroughly experienced 


artists. 


Artistic Photo Mounts designed to your specifications — for you exclusively. 


Frames and Mouldings of every description. The best selection in the country to choose from. 


SPRAGUE-HATHAWAY, 
Established 1874 


Framing Supplies 


WRITE FOR CATALOGUE 


INC. 


West Somerville, Mass. 


Mouldings Portraits 
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For that “fleeting moment” 


Flashed with 3 G-E—No. 11's by Joseph G. Feole, Lawrence, Mass. 


Wren you're taking 
portraits of children, there’s 
one simple way to catch ani- 


mation! It’s G-E Photoflash! 


General Electric flashbulbs 
provide ample light to catch 
that split-second moment 
which makes a picture 

... gives it extra salability... 


especially to parents. 


And positioned with the 
same creative skill and 
imagination as other light 
sources, G-E Photoflash 
provides quality plus! Try’em 


on one of your next jobs. 


Focal-plane 


Remember, theresa G-E lamp for every photographie purpose 


GENERAL @@ ELECTRIC 


1% 
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A Big Hit! A Real Value! 


ERTLERLITE TRIPLEX 
Hand REFLECTOR 


TWO-WAY 
USE 


1. With Batteries 
for Flash 


2. With 110 V. 
for Photoflood 


Compact, well insul- 
ated, weighs 3 Ibs. 
slip sockets, exten- 
sion cord, with set- 
off switch, hang-up 
bracket. Standard 
outlet for extension 
flashes or synchro- 
nizers. Now supplied 
with batteries. 


Price $27.50 
Plus $4.13 Fed. Tax 


ERTLER PHOTO EQUIPMENT 


113 St. Clair Ave., N.E. Cleveland 14, Ohio 








Don’t Pass Up 


the profit you can make so easily 





on miniatures, oil paintings, diffi- 
cult copies, sketches, restorations 
and the like. 


These can easily pay your rent 
and probably most of your over- 
head as well. 


All you need are a few samples 

we do the work for you and 
you add your profit. What could 
be simpler? 





Y Our illustrated price list will be 


sent on request. 


THE WALTER GAEHLER CO. 


104 E. State St. Syracuse 2, N. Y. 
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of Canada’s outstanding portraitists, died in hospital in 
his home city of Peterborough on March 22. Fred, a 
long-time friend of ours and very active in civic affairs, 
was highly respected by his brother photographers 
many of whom, even from hundred-mile-distant Toronto, 
attended his 
photographic 


funeral. He than 
to his credit. His son Rob will 
continue the studio, founded more than 60 years ago 


by Fred’s father. 


had more 25 major 


awards 


WA recent release from the 
tells us that 
photography under the G.I. Bill. In 1947 the total enroll 
ment, both in schools and taking on-the-job training, 
was 9,858. It had dropped to 6,245 in 1949 with three 


out of every four in school compared to one on-the-job 


Veterans Administretion 


fewer and fewer veterans are learning 


WR. Wade Vliet of Oklahoma City combines horticulture 
with his Already nationally 
recognized for his accomplishments with African violets 
and amaryllis, he 


photographic activities. 
recently organized 70 Oklahoma 
enthusiasts into the Oklahoma Orchid Society. He’s in 
good company. Internationally famed Edward Steichen, 
Hon.M.Photog., has 
on the delphinium as on the use of the camera, while 
another orchid specialist is Arthur P. Summers, M.Photog., 
now of Springfield, Mo. 


long been as noted an authority 


Hin June the Depertment of Photographic Technology 
of the Rochester Institute of Technology, Rochester, N 
Y., will graduate a class of 94 men and three women, 
a number of whom seek positions in various parts of 
These young people have enjoyed far 
longer training than graduates of the average photo 
graphic school, courses at the Institute being a matter 
of years and not months 


the country 


Employers interested should 
write C. B. Neblette, supervisor of the department 

B From a lengthy story in the April 2 Newark (N.J.) 
Sunday News we learn that William F. Cone is cele 
brating his 
in that 


55th year as a commercial photographer 


city, actually starting in Butler, Pa., in 1888. 


Now 78, he is still going strong. 


W@ Walter E. Poor, 64, chairman of the board of Syl 
vania Electric New York City, died on 
the afternoon of April 4 in hospital in thot city. He 
had started in the lamp business in 1911 as electrical 
engineer for Hygrade Lamp Co., Danvers, Mass., prede 
cessor of Sylvania which, a few years ago, absorbed 
Wabash Photolamp of Brooklyn, N. Y 


Products, Inc., 


6 Many of our readers will remember H. Eugene (Gene) 
Niles, who had charge of the convention exhibits of 
the Haloid Company, Rochester, N. Y., for years until 
his retirement in 1946 because of poor health. Gene, 
one of our long-time friends, died on February 24. A 
Haloid executive for more than 20 years, he was one 
of the industry's pioneers, having started with the old 
Nepera Chemical later 


Company, acquired by Kodak 


First a sales correspondent and technical adviser with 





_ DIXON uses his 3 Portronics 
or: 


PAUL DIXON 
enterprising 
photographer of 
Ft. Worth, Texas..-- 


. is typical of hundreds of Portronic 
users who own one, two, three, or more cameras 
for use in a variety of applications. The many 
uses to which Mr. Dixon puts his cameras are 
typical of the Portronic’s picture quality, versatil- 
ity, ruggedness, and dependable performance un- 
der constant operation and variable conditions. 

Paul Dixon recently made the following 
statement about the Beattie Portronic. 


“Truly the Beattie Portronic camera is an an- 
swer to the photographer’s dream. It has 
Photographic Products, Inc. manu- 5 , 

’ : ” ~t ave y > 2aX~Ce > ae 
factures the Beattie Portronic auto- EVERYTHING! I have obtained excellent oie 
matic portrait camera and Chromo- sults with inexperienced help on the first day’s 
Flash Commander electronic flash operation. [| am using my three Portronics for 
unit. studio work, home portraits, schools and com- 

i portronic Dealer mercials. I find that my costs have been cut to a 
ase giting to bring minimum, without sacrificing quality.” 
matic demon- 
° popular 
- ment.Write 


vipers lite hoto graphic 


today for co e of near IO ducts Ine. 


ature and nom 
est dealer. 6916 Romaine Street 
Hollywood 38, Calif. 
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| Haloid, he advanced to assistant secretary and treasurer 
| and for many years was a director of the company. 
} 
| 


This EXTRA Lens 
Means EXTRA 
Profit For You! 


@ Arthur R. Brown, 73, who with his late brother 
Charles founded the internationally famed studio of 
Brown Brothers, New York City, in 1904, and eventually 
built up one of the largest print and negative files in 
the world, died at his home in Rockville Centre, N. Y., 
on April 6, after a brief illness. Specializing first in 
portraiture, the firm later branched out into press photo 
graphy and for years worked on assignment for most 
of the New York newspapers. 

You make more money by 
making more pictures in 
half the usual time with 
a MACVAN TWIN’ LENS 
REFLEX STUDIO CAMERA. 


@ The inventor of the Cirkut camera, Frederick W. 
Brehm of Rochester, N. Y., died at his home in that 
city on April 5 at the age of 79. He first entered photo- 
graphy in 1892, patenting the Cirkut in 1906 at which 
time he shot the largest single negative ever made up 
to that time. Specialists in the photography of conven- 
tions and large groups might still be limited to the 
12x20 Banquet camera or the making of composites 
had it not been for Frederick Brehm. 


Instant focussing 

image remains visible 
during exposure in up- 
right position. Fast WH Several pages in ee April issue of Service, house 
organ of the Cities Service Company, were devoted to 
pictures by Fritz Henle of New York City, selected from 
many hundreds he made in black-and-white and color 


sure composing means 
shorter _ sittings 


both you and your sub- 
ject stay fresh during 
entire sitting. 


70mm magazine avail- 
able for economical 
portraits on production 
basis . . . allowing full 
day's production with- 
out changing film, and 
one hour processing of 
entire roll including 


drying. 


Modern portraiture calls 


for modern equipment 


MACVAN EQUIPMENT. 


Send today for information. 


MACVAN MANUFACTURING COMPANY is) 
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while on an assignment last fall that took him on a 
complete tour of the firm’s nation-wide properties. We 
would have asked to borrow some of the plates did 
we not feel that our own selection of Mr. Henle’s work 
(we featured him in the May issue) already has done 
him justice 


Mr. and Mrs. F. E. Perry, studio owners in Lindsay, 
Calif., celebrated their Golden Wedding anniversary 
on February 4. May we add our own congratulations? 


Hi One of the names to conjure with in portrait photo 
graphy in the first two decades of this century was 
that of Simon Stein of Milwaukee. Simon died in 1922 
and his son Julian took over the studio, passing on him 
self some 13 years ago. Now the Steins are only a 
memory except for their grandchildren as Mrs. Stein, 
having reached the ripe old age of 92, died on the 
night of April 7 at her home in Milwaukee 


@ Carl Ringius, noted New England painter who mar 
ried Mrs. Ella Oslund, well-known photographer of Rut 
land, Vt., in 1945, died on February 16 at the age of 
70. Mrs. Oslund, several times a member of the P. A. 
of A. National Council and long a regular attendant at 
national conventions, has many friends in the profession. 


Mi The Societe Francaise de Photographie et de Cine 
matographie will hold its 38th International Salon of 
Pictorial Photography from October 14 to November 2 
The closing dote for entries for this, better known as 
the Paris Salon, is September 1. For entry forms write 
M. le Secretaire of the society at 51, rue de Dlichy, 
Paris 9, France 





for the professional... 





GEVALUXE VELOURS 
ARTEX and TONEX* projection papers 


NOVABROM enlarging paper 
(single and double weight) 


NOVAGAS contact paper 
(single and double weight) 


Projection and P.O.P. proof paper 


GEVAPAN* sheet film 
PANCHROMOSA sheet film 
GEVACHROME?* sheet film 
SUPERCHROME sheet film 
COMMERCIAL sheet film 
COMMERCIAL ORTHO sheet film 


* New products. . . ask your dealer 
or write for information 





NE 


The GEVAERT COMPANY of AMERICA, Ine. 
123 West 55th Street, New York 19, N. Y. 


In Canada: Gevaert (Canada) Ltd., Toronto, Ont. 
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The 


NEW 


Wide Range 60 to 135° 


CAPACITY + 3 Gals. Per Min. 


THERMOSTATIC WATER MIXER 


Gives Most 
ACCURATE 


and 


DEPENDABLE 
Control 
Obtainable 


For ALL PhotographicRequirements 


POWERS Mixers pay back their cost many times a 
year. They're a necessity for ALL photographic 
dark rooms. Doubly essential for color 
separation negatives. A must for color film 
processing. Stop losing time and money with 
inaccurate control. Install POWERS Thermo- 
static Water Mixers. You'll get better quality 
negatives...eliminate costly delays and waste 
of materials. 


Control within °—reported by many users. Pressure 
or temperature changes in water supply lines 
do not affect the accuracy of POWERS mixers. 
They give perfect control from 60 to 135° F—the 
whole range of photographic requirements. 
Backed by Over 58 Years of Experience in water 
temperature control. Order a POWERS Type 
HVE3 Wide Range Mixer thru your photo 
supply firm or write now for Circular PD358B. 
THE POWERS REGULATOR CO., 2703 
Greenview Ave. Chicago 14, Ill. ware 


for 
(SSD Ae REAR SRR aN SRE EE: AR a SN CIRCULAR 


THE POWERS REGULATOR CO. 


ond 
PRICES 
2703 Greenview Ave., Chicago 14, Ill. 


Please send copy of Circular PD358B and prices on 
TYPE HVE3 Wide Range Mixer 
Nome 


Firm 


Address 


@ Charles E. Hillyer, 83, of Belton, Texas, well-known 
photographer who had a studio there for a number of 
years until he organized and became secretary of oa 
local building and loan association, died on April 4. 
He had been retired 1933. Another old-time 
photographer of Texas, Willie Cicero Harper of Dallas, 
died on April 8 at the age of 85. Employed by Sanger 
Bros. of that city, he quit photography in 1930 to devote 
his time to painting. He exhibited annually at the 
State Fair and had been traveling the state since then 


since 


painting and selling his landscapes. 


@ The National Desertion Bureau, 105 Nassau St., New 
York 7, N. Y., would appreciate information concern 
ing the whereabouts of Louis Stone, who left his daugh 
ter Susan Rae at the age of two and has failed to make 
provision for her support. A photographer by trade, he 
was born August 31, 1909 in New York City and is six 
feet tall, weighs 180 pounds, has black hair, black eyes 


and a mustache 


WE. Leitz, Inc., 


announce their 


304 Hudson St., New York 13, N. Y., 
1950 sports and action competition for 
registered Leica owners, with $2,000.00 worth of Leica 
cameras and equipment as 


prizes. Any owner of a 


Leica may register. Closing date is September 1. Full 


information will be sent on request. 


@ The Paton Studio, Fayetteville, N. C sold by 
Noel to Mrs. Gladys April 1 
Mrs. Hucks, associated with the studio for the past five 
years, the established by its 
founder, Noel’s father, 55 years ago. Noel, 


was 


Paton Lewis Hucks on 


will carry on traditions 
we believe, 
is retiring. A regular attendant at national and regional 
conventions, he will be missed by his many friends 


(Turn to Page 56) 


It Happened to Me! 





Many amusing things happen in studios and 
to photographers. Some are odd happenings 
or errors on the part of the photographer and 
his staff; some result from the ignorance or (at 
times) pure ‘‘gall'’ of a customer. We'll pay 
$1.00 each for any we can use for this column. 











B A bright young lady of three was promised the privi 
lege of attending the wedding of an adored aunt if 
she would be very quiet. Her mother explained that the 
wedding was to be held in “Jesus’ house,” and while 
there she must be sure to behave herself. They arrived 
early at the church, only one other being present and 
that yours truly, photographer for the wedding. ‘Mother, 
asked our young lady after looking eagerly all around 
wed 


nice 


‘is that Jesus sitting over there?” Later, after the 


ding, she was heard remarking: ‘Mother, that was 


Why don’t you and daddy get married? Albert C 


Ind 


Crump, Greenfield 
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...make a bee-line for ULTRATONE 


( the ultra-fine-grain developer! 


When a prepared fine-grain developer blows up each tiny detail 


sharp as the business end of a stinger... 


... and still preserves tones delicate and transparent as a bee’s 
wing... that’s news! 


And that’s exactly what Mallinckrodt ULTRATONE does—even 
at room temperature (77°F.) without a trace of fogging or serious 
effect on emulsion speed. Add the advantages of long service life 
dependability—more uniform than a honeycomb—tedious mixing 


saved—and you will get the ‘‘sweetest’’ prints you could ask for. 


Make your next enlargements the easy ULTRATONE way. 


ws MALLINCKRODT CHEMICAL WORKS 


Mallinckrodt St., St. Louis 7, Mo. 72 Gold St., New York 8, N.Y. 


CHICACO CINCINNAT) CLEVELAND LOS ANGELES MONTREAL PHILADELPHIA SAN FRANCISCO 
Manufacturers of Medicinal, Photographic, Analytical, and Industrial Fine Chemicals 
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The kditor’s Commentary: 


Remembering the years of effort that several P. A. of A. board members 
(now all past presidents) and I spent in working out that association's 
merit system and the r@sulting Degrees of Master of Photography, Honorary 
Master and Photographic \Craftsman, I noted with regret some months ago that 
one of the state organizations was proposing to award degrees of its own. 
The national, by the way} is empowered by virtue of its corporate charter 
to conduct educational inStitutions (which it does) and consequently to 
award degrees. Other than honoring all then living past presidents with 
the Honorary Degree (I am speaking of 1937 and 1938) and since then a compar- 
atively few exceptional individuals, we deliberately made the Degrees ex-= 
tremely difficult to earn. A& a result they became to all American profes- 
sionals a true goal and a most Sought-after honor, fully equal to the Fel- 
lowships of the Royal and other highly regarded institutions. No good can 
come of any attempt to set up competing honors and the result can only be a 
cheapening of all. I have been \surprised that the national, which cooper- 
ates with all state associations\by awarding merits to those who appear on 
their programs and thus enables them to secure better talent, has appar- 
ently taken no action in this matter. 

Recently I added to my photographic library a bound volume containing 
"Humphrey's Journal of the Daguerreotype and Photographic Arts and the 
Sciences and Arts Pertaining to Heliography" for the years 1853 to 1855. 
The title of a magazine or book was keally something in those days! Pho- 
tographers of this century who worry about the give-away schemes which be- 
set the profession - the offering of photographs free with everything from 
diaper services to dog foods - may be interested to learn that the use of 
photographs as premiums started not long\after Daguerre discovered what we 
know today as photography. In his issue dated October 15, 1853, Mr. Hum- 
phrey quoted this advertisement from a New York newspaper: "Rafferty & 
Leask's fall style of Gentlemen's Hats have had avery large sale already, 
and as long as so beautiful and elegant hats are sold for $3 and $4 they 
will continue to have a great sale. The Daguerreotype likeness of each 
customer, which is inserted in his hat without additional charge, is a 
great convenience in indicating one's own hat..." Mr. Humphrey then com- 
mented: "These gentlemen employ a Daguerreotype operator, expressly for 
their own customers. Mr. Parsons has a sky-light in their building, where 
he daguerreotypes the phiz's as the hats and cuStomers are passed up." 











This is June and summer is ahead, a slack seaSon for many Studios. It 
is well to remember, however, that September is only three months away and 
that month marks the beginning of the most important season of the year, 
photographically speaking. The average studio does 60% of its year's busi- 
ness between September first and January first; if the volume fails dur- 
ing that crucial period the books will probably show a loss for the full 
12 months. How about spending 30 minutes a day betwéen now and September 
first and concentrating on the business you want to\get this fall? Plan 
your advertising and promotional campaign; consider \coldly and dispas- 
Sionately the appearance of your Studio; your needs in hew equipment ; more 
forceful sales efforts in the reception room. It will pay. 
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GEORGE PLATT LYNES 


By Oliver Egremont 


TWENTY-SEVEN portraits by George Platt Lynes have been bought by the Metropoli- 
tan Museum of Art of New York, an almost unparalleled recognition of one man’s 
photographic artistry and an unquestionable testimonial, should such be longer 
needed, to the acceptance of photography as an art in itself. No wonder, then, that 
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‘““one-man”’ shows by George Platt Lynes are 
in steady demand for museums and galleries 
not only in this country and abroad. In real- 


ity this is also an appreciation, not solely of 
the famous personalities in almost every field 
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GEORGE PLATT LYNES — COPYRIGHT BY THE CONDE’ NAST PUBLICATIONS 


JANET GAYNOR 


of modern life who have appeared before 
his camera, but of the fact that every type 
of face fascinates him. In fact, his fifteen 
years of phenomenal success as a portrait 


and fashion photographer derive from his 


innate ability to make all his sitters at least 
look like celebrities. 


“The most important thing about photo- 


‘ 


graphy is subject-matter,’’ says Lynes, ‘and 
people are obviously more important than 
anything else on earth; therefore portraiture 
is the finest use that can be made of the 
camera.” His sitters, he feels, are entitled to 
gratifying representations of themselves and, 
clarifying this, he wrote in an article which 
appeared in another photographic maga- 
zine: “| am not the critical type of portraitist. 
| mean always to represent my subject ideally; 


GEORGE 
PLATT 
LYNES — 
VOGUE 
sTubDios. 


COPYRIGHT 

BY THE 
CONDE’ 

NAST 
PUBLICATIONS 


true to life but as poetically as possible. With 
young men and women | make all | can of 
the sensual or sentimental beauty | see. Older 
men and women have another sort of beauty, 
that of developed character and thought and 
passion.’ The photographer who finds his 
portraiture sinking into a routine may well 
mull over those brief sentences at length. 


George Platt Lynes tried his hand at 
writing for a spell but meeting with no great 
success spent a profitable but, to him, tedious 
year as a book-shop proprietor. Then a 
friend of his decided to give up photography 








GEORGE 
PLATT 
LYNES 


as a hobby and take up book-binding instead, 
presenting Lynes with his photographic equip- 
ment. ‘‘There,’’ thought Lynes, ‘‘was a career 
| might be good at, one that promised a live- 
lihood without boredom,”’ and he fell to with 
enthusiasm. At first, as what beginner has 
not, he had to do his processing in kitchens 


and bathrooms. His efforts meeting with con- 


stantly increasing approval he finally, at 
what he terms his happiest moment, found 
himself in a position to hire assistants to do 
all that for him so he could concentrate on 


the actual camera work. 


His basic equipment is an 8x10 Deardorff 
camera and a Goerz Dagor lens and, though 
a constant experimenter with new tricks and 
technical devices, he still thinks that speed in 
manipulating camera and lights is his chief 
asset. For a long time he worked at F/16 or 
F/22 and used as much light as was neces- 
sary to permit a relatively short exposure, a 
half second, a second at most. Two 2,000- 
watt spots, a flood with a 1,500- or 2,000- 
watt lamp, and a 2,000-watt backlight, suf- 
ficed him most of the time; though occasion- 
ally he would also use a 5,000-watt spot. 








Now he uses fewer and often less powerful 
portable since he has developed a 
taste for working on location, usually at F/6.3 


lights, 


and at increased speed, a fifth to a twenty- 


fifth of a second. 


Lynes considers good photography as 
equivalent to low-relief sculpture and shoots 
for distinctness with an atmosphere of abund- 
ant light, balanced values and a three-dimen- 
sional effect. ‘Perhaps the keenest esthetic 
sensation which a camera can give,’’ he com- 
ments, ‘is the sense that if one looked, one 


could see right around the subject. | try to 


GEORGE 
PLATT 
LYNES 


create an impression of space, especially be- 
fore and behind the subject. This is hard to 
achieve with light alone, that is without props 
or accessories; but it can be done. Whether 
my picture is high or low in key, | like the 
light to come from everywhere at once.” 


Speaking of props, he does not hesitate 
to use them lavishly, and has often employed 
odd bits that have taken his fancy. He has 
backgrounds painted by a 
that have ranged from 
comparatively conventional cloud- and water- 
effects to never-never landscapes and inter- 


had enormous 


firm in Michigan, 
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iors; romantic or austere, they are always dead trees to medieval armor and parts of 
dramatic, sometimes hysterical. In his studio old merry-go-rounds. Of course there has to 
on New York's Forty-Seventh Street he has be an occasional house cleaning. And of 
collected everything from Chinese kites and (Turn to Page 58) 
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DATA: 


THE MAIN source light for this photograph was a stand of eight 
fluorescent tubes at a height of six feet, at the right front and 
eight feet from the subject. A 250-watt lamp in a reflector, raw, 
was five feet away and directly to the left, with a head-screen 
cutting down the illumination on the shoulder and neck. The sub 
ject was four feet from the background. The camera was eight 


feet away and a 16” lens was used. 


CRITICISM: 


THIS PORTRAIT has some very good points about it, and not the 
least is that it varies from standard in being a horizontal rather 
than the customary vertical. Such a pose, calling for horizontal 
treatment, is suitable for a young girl provided, as in this case, 
she has pretty hands. The expression is interesting. The hair has 
good technical quality and is well lighted. 


But now let us balance the picture properly. The original is 
7%4x92. Suppose we crop about two inches from the left side 
and one inch from the right, and then raise the whole about 
three quarters of an inch nearer the top because the composition 
needs more of a base on which to rest. The hands, and particu- 
larly the wrists, will then be too prominent, being lighter in tone 


than the face, so we take care of that by printing them down. 
could be source 
at a forty-five degree angle and not placing it so far to the front 


The lighting corrected by using the main 


This would give more modeling and round- 
ness to the face. The tone of the shadow side 
is not deep enough, due to incorrect place- 
ment of the head-screen. The present soft 
light on the subject’s right jaw has a tenden 
cy to make it appear too square and more 
depth to the shadow would have eliminated 
this. 


Women and girls 
with 


prefer to see them 


selves smooth complexions, otherwise 


they would not resort to the use of creams, 
make-up foundations and 


cosmetics in gen- 


eral. The retouching of this negative does 
not show a smooth effect. It appears grainy 
and rough and the should 


have softened the line from the nose to the 


retoucher also 
mouth. An all-over, cleanly done, retouching 
job need not necessarily flatten out a face 
and remove all character lines but, espe- 
cially when dealing with the female sex, it is 


important to soften unflattering lines 


There is a possibility that there was too 
much light used in the making of this por- 
trait. If so, that would account for the lack 
of modeling. Much depends on the proper 
placement of the lights, as mentioned earlier 
in these comments. 
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Three Strobo Re- 
search  speedlights; 
exposure 1 /10,000th 
second. #1 — back- 
light about level with 
model's face. #2 — 
about three feet “£ ¥ 

above model’s head. ee, “ 
#3 — fill-in slightly eee 

above model's head. 








Three Strobo Re- 
search  speedlights; 
exposure 1/10,000th 
second. #1 — slight- 
ly behind model and 
above his head. #2 
— slightly behind on 
other side and three 
feet above head. #3 
— fill-in directly in 
front of model and at 
face level. 





| UAL 


ONLY PRACTICE MAKES PERFECT 
BY ROBERT A. BUCHANAN 


UNITED STATES STEEL CORPORATION, RESEARCH LABORATORY, KEARNY, N. J. 


| HAVE FOUND, from observation and my own experience, that most professional 
photographers are excellent camera and darkroom technicians, but for the most part, 
lack the ability constantly to produce pictures that are eye-stopping and original 
in approach. It is my contention that the photographer who can ‘“‘see’’ a fresh ap- 
proach to each new photographic subject presented to him, is the man who is the 
most successful in his field. In short, | believe originality to be the secret to success 
in our profession. To a few photographers this trait comes naturally, to the remainder 
(and | am among them) it is possible only with patient practice. 

How often have we seen photographs of a man operating a piece of machinery, 
the model appearing to be lifeless, static and without much purpose? Perhaps a dif- 
ferent angle or a change in lighting could have taken that photograph out of the 
run-of-the-mill class and into the eye-stopper category. | think a good illustration of 
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#1 — 1,000-watt 
spot used as back- 
light three feet 
above subject. #2 
— 1,000-watt flood 
in reflector for fill- 
in, about two feet 
above subject. Lens 
height about two 
feet above set. 


this is shown by comparing the first two 
photographs accompanying this article, of a 
technician operating an instrument known as 
a “proving ring."’ One is the result of making 
a picture of the apparatus without much 
thought or originality. The second shows the 
same apparatus in use, but from a different 
angle and with improved lighting. | leave ii to 


ROBERT A 


the reader to be the judge in picking the 
photograph 


that has the more. original 
approach, with eye-stopping appeal. 
There is no great secret to this process 


It requires only that the photographer use his 


Four #11 photoflash lamps in reflectors were used for the shot 
of the copper coils. #1 — directly behind and below the set-up 


illuminated the background and provided separation 


#2 — side 


light three feet from model’s hands at a position slightly to the 
rear of the front coil. #3 — overhead light three feet above the 


set-up and slightly behind the hands 
sheet of spun glass diffuser. 


#4 — fill-in light with one 
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imagination and his creative ability each time 
he is confronted with a new photographic 
subject. Forget for the moment your technical 
skill in handling a camera and in darkroom 
processing methods and concentrate your 
gray maiter on the subject at hand. It goes 
without saying that you are a camera and 
darkroom technician, otherwise you wouldn't 
(or certainly shouldn't) be a_ professional 
photographer 

| think you will agree with me that any- 
one possessing average intelligence can be 
taught how to operate a camera and its com- 
ponent parts, and also be taught how to 
develop negatives, make prints and enlarge- 
ments. This person may become very efficient 
at the technical side of photography, but the 
big test is in his ability to make photographs 


thai will catch the critical eye of an art direc 


For the picture on our 
cover Mr. Buchanan used 
three #11 photoflash 
lamps, two in reflectors 
and one bare. #1 — 
about five feet above 
and slightly in front of 
the model’s hand. #2 — 
bare lamp inside furnace, 
about three and a half 
feet from the models 
face. #3 — fill-in light, 
diffused, about four feet 
from the model 
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#1—500-watt Baby 
Keglite used as back- 
light, about four feet 
from the stack of 
cups. #2—500-watt 
spot, used as fill-in 
and diffused, about 
four feet from the 
cups. 














tor. If he fails in this test his technical ability 
won‘t mean a thing. 

Some time ago | adopted the practice 
of picking up simple objects that lay around 
the studio and in my spare time trying to make 
photographs of them using as much lighting 
skill and imagination as | possessed. 

| soon found that these simple objects 
presented a great challenge to me in my 
attempt io make photographs that would pos- 
sess the quality of being out of the ordinary 
in presentation. As an example, in your spare 
time, take an egg, the common everyday var- 
iety, and with a minimum of props and lights 
try and use your imagination in concocting a 
pleasing photograph of this simple object. 


Sound easy? Try it. | assure you that you may 


be surprised at your lack of imaginative 
powers. | offer as an illustration the result of 
my own attempt at this simple experiment. 

When | first began these little exercises, 
| found myself changing a set-up a number 
of times before | could compose and light 
one that | thought to be unusual. As | ad- 
vanced | began to experiment more with 
lights and camera angles and to study the 
effect they had on the subject at hand. 

In a very short time | found that this 
experience had taught me to approach each 
new assignment with something new and 
original in mind. My knowledge of lighting 
has increased to a point where | no longer 
stumble through various arrangements, but 
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Two Strobo Research 
speedlights; exposure 
1/10,000th_ second. 
#1 — ~ backlight 
about two feet above 
the finger. #2 — fill- 
in slightly higher than 
the leve! of the fin- 
ger. 


find myself able to place a light quickly and 
where it seems to produce the desired effect. 

| must confess that the primary purpose 
of these photographic exercises, as | call 
them, was to make pictures that would catch 
the critical eyes of the judges who choose 
those to be hung at our annual national! con- 
ventions. Since inaugurating these simple 
exercises, two years ago, | have gained seven 
merits for pictures hung ai these conventions, 
several of them being retained for loan col- 
lections purposes. 


If these simple exercises appeal to you, 
| would most wholeheartedly urge you to try 
them in your spare time. | am sure you will 
be as pleased as | have been at the gratify- 
ing results they will bring you. 


Having already mentioned several of the 
accompanying illustrations, let me add some 
brief words about the others. 


The photograph of the copper coils is 
the result of a challenge to me from one of 
my assistants to try and make a good photo- 
graph of four sma!l coils of wire that had 
been left in the studio. After a number of 
arrangements | came up wiih this one, hung 
at the last national convention and, | believe, 
retained for the loan collections. 


The Dixie cups | found at one of the 
water fountains and decided to use them in 
one of my exercises. This subject was rather 
tricky until | achieved the pattern composition 
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and the unusual effect of a strong backlight. 

The photograph of a worker about to 
remove a specimen from a small heat treating 
furnace (see the cover) was made because | 
had seen a number of such photographs 
which looked quite static and unreal because 
the furnaces never appeared to be hot. | 
placed a flashbulb inside the cold furnace 
io achieve the illusion of the furnace being 
actually in operation. This, from the stand 
point of awards, has been my most successful 
picture. 

Another is a photograph of some very 
tiny test specimens used for experimental 
work here at our laboratory. | became inter 
ested in these specimens, as a possible pic 
ture, because of their small size. The gentle 


man who was conduciing experiments with 


them was very receptive to my suggestion 


“Swelll’’ he said, ‘put a ruler or something 
alongside to give an idea of their size.” 
Needless to say, his suggesiion didn’t seem 
to fit in. | decided to compare their size to 
a known object, in this case the forefinger 
of a willing model, and at the same time pro 
duced a much more striking piciure 

| have not included daia concerning 
exposures and film because | do not feel 
that the information is important in this dis 
cussion. The lighting diagrams and pictures 
should sufficiently tell the story | have tried 
to convey 
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DATA: 


THIS INTERIOR was shot with a 6)” F/8 Goerz Dagor 
lens and an 8x10 Eastman view camera. The lens was 
stopped to F/32 for a two-second exposure with the 
existing lights and additional from the 


ceiling light 


windows at the right. Another exposure was then made 
with a #22 photoflash lamp in a reflector at the camera 


to fill in the foreground 


CRITICISM: 


OUR PHOTOGRAPHER has performed a very fine piece 
of lens work on this subject. The vertical lines are true 
throughout and the entire 


photograph is sharp and 


clean 


We will concede that the customer was probably 
well pleased and yet we feel that the lighting could 
have been vastly improved. Though the maker implies 
nothing more than simple exposure and normal process 
ing, many photographers feel it necessary to resort to 
trick exposures and developers when confronted with 
such subjects. On the other hand, to simplify produc 
tion problems, we consider it more and more necessary 
to light our assignments so the resulting negatives will 


fit into a definite set of formulas for processing 


In this interior we have three bright windows on 
the left and three brilliant lighting fixtures on the ceil 
included 


been so rendered that they detract from the really hand 


ing. All of them, though necessarily have 


some appearance of the store 


The maker tells us that he used one photoflash, 


which properly illuminated the center display and 
brought out the Coca Cola bottles which latter would 
otherwise undoubtedly have appeared as a dark, un 
detailed mass. We would have preferred to make this 
shot at a time of day when the light from the windows 
Then 


brought in four photofloods on stands and placed them 


would have been very weak. we would have 
as follows: one on the right filling in what is at present 
a dark corner; one on the left, illuminating the dark 
case in the left foreground and pointed down that side 
of the store; one behind the enclosed space at the 
right to light up the rear of the store; the fourth placed 
at the same spot but aimed at the far left corner of 


the store. 


Thus we would have secured a brilliantly and 
evenly illuminated interior, doing away with the somber 
almost sagging effect of the ceiling, and permitting a 
far shorter exposure. This shorter exposure would have 
brought out the ceiling fixtures without, as at present 
blocking them up so prominently. It would of course 
still have been necessary to use a flash or flood on 


the center display as did the maker of the picture 
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SOAP ADVERTISEMENTS 
BY LEJAREN A’ HILLER, Hon.m.PHoToe. 


EVERY ONCE in a while an order comes to do a soap advertisement. A soap ad, with 
some nice little charmer sitting in a bathtub using the client‘s soap and having a 
gorgeous time; taking “‘the’’ bath of her life; luxuriating in a tub full of the daintiest, 
most irridescent bubbles, fragrant with the scent of spring — or something. In her 
pretty, manicured fingers she holds casually — without too conspicuous intent — a 
cake of soap which does the trick of making every woman in America, young or old, 
rush out of her home at once to buy some. 

Now | have done soap ads and soap ads, both in black-and-white and in color, 
time and again; always a headache; always with a sigh of relief when they were 
finished. Layouts accompanied them, of course, to which we gave the once-over and 
built our sets accordingly. No two clients seem to have the same notion of what a 
bathroom looks like — well, that is natural enough. The art department of the agency 
handling the account draw up the bathroom the way they believe the client would 
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like to have one of his own, | guess. Some of 
these even a Hollywood queen would envy; 
then again there are those indicating only a 
bit of tiling behind the tub. 


We proceed to erect whatever is re- 
quired, ro!l in a bathtub which comes nearest 
to the type shown in the layout, attach the 
faucets where they belong and everything else 
just as in an actual bathroom except for one 
thing: there is no plumbing and waiter does 
not flow out of the faucets. To overcome this 
handicap we merely attach a rubber hose to 
a faucet connected with both hot and cold 
water at the sink in the studio nearest the 
set-up, run the hoce around fo the rear of 
the set, through the wal!l, and lop it over the 
lip of the tub in such a way that the model 
will conceal it when she is in place. 

Everything being ready, and the model 
waiting in the dressing room, the tub is filled 
with the right amount of water of the required 
temperature. This varies a fraction of a 
degree with each charmer and takes a scien- 
tist at the sink to regulate. A bubbly suds 
made up of half a dozen soap powders like 
Duz, Rinso, Gold Dust Twins, etc., is gently 
floated on the surface of the water. The 
charmer having arrived on the scene, wrapped 
up in whatever was handy in her dressing 
room, is acting painfully modest and murmur- 
ing an incessant ‘You know | don’t have to 
do this for a living — you know | don’t really 
need a bath — you know this and you know 
that.’ We pay no attention as we have prob- 
lems of our own, amongst them keeping the 
soap bubbles alive, and that’s a job all by 
itself. To a small degree these bubbles can 
be stimulated to retain their pristine con- 
sistency by a continued slow flow of water 
through the hose. 

Then comes that trying moment when 
we have to get the model to drop whatever 
she is wrapped up in, and step into the tub. 
She does this with a ladylike modesty that is 
something to see, with giggles and squeaks, 
new starts and more giggles, all to make one 
wonder if she has ever been in a bathtub 
before. At twenty-five dollars an hour (her 
fee for posing) the sweat runs out of every 
pore of all of us. It is usually the big toe of 
the left foot that touches the water first, 
always the signal to make it warmer or colder. 
When that is adjusted the charmer without 
fail assumes a pose half in, half out, for a 
further bit of clatter that ‘‘it is not the money, 
etc.’ But bye and bye the great moment 


arrives when we have her safely plunked 
down in ithe tub. 

Now the utmost care must be taken so 
that not a single drop of water lands on her 
hair, as she has a date to pose for a hairdo 
somewhere else right after we are through 
with her. Everyone is feverishly busy: placing 
and replacing lights, blotting moisture off 
her face without spoiling her make-up, the 
foam man stirring up his bubbles with an 
electric egg-beater, the camera man shifting 
the camera, the fellow at the sink having 
hysteria, and one or another of us jumping 
to save her from slipping and disappearing 
under the foam. The client sits on a deck 
chair, legs crossed, flipping cigarette butts 
over his shoulder, and in the distance the 
office help poke their heads around the 
temporarily fenced-in section. 

The final moment arrives when | have to 
see that all composes itself on the ground- 
glass, and get it in focus. One time | searched 
the glass in vain for the model, who had 
jumped completely out of the tub without 
even the use of her hands, just because the 
hose in the bottom had wiggled the slightest 
degree nearer to her. At such times we do 
it all over again, but it is all in our day’‘s 
work. We feel a ton of bricks has rolled off 
our backs when everyone is drying her with 
hot turkish towels, while she is placing first 
one foot and then the other on the arm of 
the client's chair, so they, too, can be prop- 
erly dried. The client usually lingers a while 
longer, but | don't, for the charmer is still 
trying to convince everyone that she doesn’t 
have to do this for a living. There is only one 
more thing to add — | get far enough away 
before the howling starts, when the soap suds 
commence to do their work on the model's 
tender skin! 

(Ed. Note: Abstract from a book Mr. Hiller is writing 


on his experiences of fifty years behind the camera.) 
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FLASH POWDER 


STILL NOT TO BE IGNORED 
By Leonard E. Miller 


YOU PROBABLY haven’t used fiash powder recently. In 
fact, if you ask your supply house for flash powder, 
the salesman will shake his head, look at you sadly, 
and murmur that flash powder has not been used for 
25 yeors. 








| know, because | have just spent an hour hunt- 
ing down what is apparently the last bottle of flash 
powder in Los Angeles. And the patronizing air of sales- 
men has made me feel as though | have a white beard 
at least two feet long. 


Now | admit not belonging to the present genera- 
ation. | remember as an amateur photographer, back in 
the Seed and Hammer dry plate days, the thrill of tak- 
ing pictures at night with a piece of magnesium ribbor 
pushed out from the metal case, or pinning an East- 
man Flash Sheet on a piece of cardboard. Open the 
shutter — touch a match to the corner of the flash 
sheet — close the shutter. And we got good pictures 
too, if nobody moved or shut their eyes. That was back 
in the days when a dollar really bought something. 

Shortly after becoming a professional photographer, 
| bought one of the new flash bags, and became inde- 
pendent of the Today | have a speedlight, 
and buy flash lamps by the case. Speedlight and lamps 
take care of 95% of my flash shots. 


skylight. 


But | would like to remind my fellow oldsters, and 
advise the younger generation that some of the pre- 
World War | photographic methods have never been 
improved on. Pyro has a quality superior to any other 
developing agent ever made — if you are willing to 
take the trouble which it requires. And about 5% of 
a professional photographer's flash work can be done 
better with powder than any other method. 

Flash powder has definite disadvantages. It re- 
quires more care and trouble. After ignition a cloud of 
smoke floats up like the mushroom of an atom bomb. 
It is not instantaneous — the peak may be several 
times as long as that of a flash lamp. And it goes off 
with a nerve-shattering boom! 

To offset these are several advantages. The light of 
flash powder seems to have a carrying quality superior 
to lamps. | reason for this. A 
lumen is a lumen, no matter what the source. And all 
light travels at the same speed, says Mr. Einstein. But 
theory or no theory, my experience shows that powder 
will make printable negatives at 


know of no technical 


a greater distance 


than the same amount of light from a bulb. Perhaps 
one explanation is that with powder there is no glass 
to absorb actinic light. 


Again, the light from powder emanates from a 
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larger area —the powder being spread sometimes as 
much as two feet long in a large gun. This makes for 
softer shadows than can be secured from the more con- 
centrated light sources of a lamp. 

The jobs for which flash powder is indicated are 
large areas and groups outdoors at night, interiors of 
factories with high ceilings, interiors of buildings under 
construction, and any large area in which the smoke — 
and the dust which settles after the smoke — will not 
be objectionable. For these jobs powder will give better 
illumination, and cost less. 

Sometimes a situation is encountered in which the 
disadvantages of powder may be overlooked. Some time 
ago | had to make a picture of a large camp meeting, 
in an auditorium almost 300’ long. The picture was to 
be taken from the platform. 

To light this area with photoflash lamps would 
have required an elaborate set-up of synchronized flash 
throughout the auditorium, which | did not have. But | 
had confidence in the amount of 
power of powder. 


light and carrying 


My camera was set up on one side of the large 
platform, partly hidden by decorations. | loaded a big 
gun full of powder — and added a little more for good 
measure. It was a load big enough to fire a 
from the battleship Missouri 
flash, close! The congregation shrieked in 
unison, certain that the angel Gabriel had come. But | 
secured a beautiful, fully-timed negative, with surpris- 
ingly little variation in density between the front row 
and the back of the auditorium. 


salute 
Then at the right moment 
— open, 


Flash powder is made in several speeds, from 
“Slow” to “Extra Fast.’ For most work, Slow is the best 
bet. Slow powder gives more light per grain, as well 
as producing less smoke and noise. Extra Fast is more 
instantaneous, and 
flash,” is better 
Fast powder 


of light, 


since all powder is used 
outdoor groups. But 
is required to produce a 
and it 
But whatever speed you use, never forget that powder 
is an explosive. Handle with care! After loading your 
gun, put the cork in the bottle and put it away before 
making your exposure. If you are going to make a 
second exposure, brush out the pan before re-loading. 
A spark may remain in a crevice — and if you pour 
more powder on that spark, or even in an over-heated 
pan, you are going to be shy a couple of eye-brows. 
When firing the gun hold it away from you, high at 
arm’s length, and turn your face away as you fire. 
Keep away from inflammable objects indoors, and trees 
outdoors. 


“open 
suited for more 
given amount 
smoke and noise. 


also makes more 





Be sure to use a good professional model flash 
gun. The pan should be at least 14” to 18” long — 
so the powder can be spread in a long line — not in 


a pile. The best type of gun uses small primer car- 
tridges for ignition, set off by percussion, and is more 
dependable than the spark type. But 
whatever the type, be sure to keep it clean. Brush out 
all residue before putting away. 


flint-and-steel 


In spite of the flood of literature on photography 
which pours from the presses today, there is almost no 
information on flash powder. A recent elaborate and 


detailed treatise on all phases of photography men- 


*30.00 AVERAGE 








tions powder only casually, gives an exposure table 
which my experience indicates to be highly inaccurate 
— and the writer is apparently unaware that powder 
comes in different speeds. 

Modern text books will be of little value in using 
powder. Even the instructions on the bottle itself are 
pretty indefinite. They were apparently written in the 
days when cook books called for a pinch of this and 
handful of that — and have not been changed in the 
last generation. You will have to do your own experi 
menting. Your trouble will be well repaid in the dis 


covery of a possibly new (to you) and invaluable tool. 


STUDIO SALES PSYCHOLOGY 


By C. Thomas 


IT IS NOT by chance that John Rose’s orders average 
a little better than $30.00 each. He was taught the 
photographic business by the late James Hutchcraft and 
was closely associated with him over a long period of 
years. When Mr. Hutchcraft retired in 1941, Mr. Rose 
took over had been established 28 
years. Quite recently he moved 
studio... 


a business that 
into a new, modern 
still sharing the billing with the Hutchcraft 
name. The studio operates under the banner of John 
Rose (Hutchcraft Studio), San Antonio, Texas. 

A keen observer of people, Mr. Rose believes in 
atmosphere. 

“The majority of people who come into my studio,” 
he says, “are on their way to or from shopping. They 
have been on their feet for a while, at any rate. When 


JOHN ROSE 


they walk into my studio, they are not expected to 
stand at a counter. They are invited to sit in a com 
fortable chair and talk to me across a modern, impres 
sive desk. Their feet rest upon a thick, luxurious carpet 
In no way is there any suggestion for them to hurry 
We purposely have an inviting atmosphere so that 
the customer will want to linger.” 

The customer has already imparted to Mrs. Rose 
the type of pose that interested her. Mrs. 


her samples. 


Rose shows 
and 99% 
of the customers will emphatically state that they do 


These will be glamour shots 


not want a glamour pose. They know they are not 


glamourous, and their friends would not recognize them 
in that type of pose. Yes, they are most emphatic. 
Mrs. Rose immediately assures them they are need 


JOHN ROSE 
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lessly modest and skips lightly over it. Mrs. Rose then 


gets the customer to agree that the size she is looking 


at is most impressive; that the textures and tones are 
lifelike, This is a deliberate 


get the prospect into thinking of 8x10 prints or larger 


lovely and very move to 


“it will cost me as much 
three 5x7 
8x IC 


soys Mr. Rose, “to 


deliver prints as it will to deliver the same 


number of and | can not get nearly as 
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much for them.’ 


“The average girl who walks in,” sc Mrs. Rose, 
“will be well groomed. She is dressed purposely to 


have her picture taken. | have her commitment on what 


she wants. | now turn her over to my husband 
“Once in the camera 


room,’ Mr. Rose went on, 


“tl engage the girl in conversation. | she is 


and if 


learn that 


a secretary. | learn where went to school 








to college. | want to learn her attitude toward her par to get away and hide her shame. To do so, she may 
ents and relatives. When | have accumulated this mass order one or two of the best poses over her shoulder 
of personal information, | am ready to get behind the in her hurry out the door. 
camera. “No matter how beautiful and flattering the fin 
“1 will take several poses of her in her business ished prints she receives,’ says Mr. Rose, “the gir! is 
suit. From her, | have learned that she considers herself not going to be happy with them. She can not erase 
an efficient secretary, and that she is proud of her the image of the unretouched and crude proofs left 
accomplishment. This is direct evidence that she wants in her mind. She was made to feel that she does not 
to impress a certain few as being a cool, alert, business- actually measure up to the finished pictures of herself 
like person. That is the facial expression that I try Honestly, this is fraud! 
to capture ... the poise and expression she likes to “The girl cannot possibly think of the finished 
wear with her business suit for business reasons.” 
Now off with the suit coat. 


pictures as hers. They are only a flattering resemblence 
Hence, she cannot feel right about giving them out to 
“In her starched blouse,” Mr. Rose continued, “she friends. The trickery has been made transparent to 
is automatically another person. When she removed her, and she will assume others can see through it 
her coat a certain amount of formal reserve came off also. The photographer has made the girl self-con 
with it. | next ask her to kick off her shoes in order scious, not only to his own detriment, but to the pro 
that she will relax still more. For these shots, | want fession’s.” 
the home-sweet-home girl. Not the girl she is before This leads up to the price question 
her business associates, but the girl she portrays for Mr. Rose champions high prices and honestly be 
mama and Aunt Nellie.” lieves that quality work is the photographer's only sal 
Now for the glamour shots . . . the ones she em vation. 
phatically does not want. Retouching takes time; and time is money. But 
Here Mr. Rose has to use tact. He assures the sitter tine: 16 money: only when “thet time con Be’ weed ‘te 
that he just wants to make a few tests. She will not produce money. Wasted time has no cash value. Time 
be obligated to buy but she really owes it to herself before a retouching desk, when it furthers one's own 
to see just how glamourous a girl she is. Few women business, is time well invested. 
are above flattery, Mr. Rose has learned. “This is the age of enlightment,” said Mr. Rose 
The first glamour shots are of the modified Holly- “To go ahead with the confidence that people don’t 
wood style. There is nothing extreme about them. Nine know a poor piece of work from superior workmanship 
times out of 10 the shots in this set amount to wasted is asinine. True, there are a few who do not know the 
time and film, anyway. But they do give the girl the difference, but they are not going to spend much 
confidence to go on with the next set. money on photographs . . . or anything else they do 


The next set of shots will be extreme in every not eppraciote. No artist ever painted for the blind 
sense of the word. Shadow lightings, studies in charac to admire. 


ter revelation, all are possible after Mr. Rose gets the “When persons have portraits made they have 


girl’s co-operation, someone in mind whom they want to have a constant 
Finally the sitting is over and the customer is told reminder of them. When a portrait leaves a studio, 
when to come back to look at her proofs. the photographer has no control over who is going to 
In the meantime, Mr. Rose will have selected the see it. Someone who does appreciate the difference 
best shots only and these will be carefully retouched. may appraise it and the photographer. Why put out 
“To show a customer unretouched proofs,” says adverse advertising to be used against yourself? 
Mr. Rose, “and to try to explain in words that retouch- “Poor work never fails to reflect back on the studio 
ing will eliminate this and that amounts to an open 
and palpable insult. The unthinking photographer has 
indirectly told the customer that though they are both 
fully aware of her personality defects, he will, for the 
cash amount involved, conspire with her to cover them 
up. 


that put it out. That is axiomatic. Good work calls for 
comparable prices. Those | have talked with and say 
it can’t be done are thinking they can not get $10.00 
for what they are now charging $3.50 for. And they 
are right. To get $10.00 for a portrait, the portrait mus: 
look as if it was worth $10.00 

“If the photographer doesn’t put any value on his 
finished work, how can he expect the customer to do 


“No persons like to be reminded that they have 
to be patched up to be presentable. No girl likes to 
think herself so unlovely and totally unfeminine as the 
usual proofs picture her, or she would never have 
walked in for a portrait of herself in the first place. 
It is the photographer's obligation to bring out the 
charm every girl thinks she possesses. 


so? To hand out photographs unmounted, shoved into 
an envelope, as if they were potato chips, is an admis- 
sion they hove little value. 

Now back to the girl who has returned to see her 
proofs. 

“The tricks of the profession should be confined “As | suspected,” said Mr. Rose. “The extreme 
within the profession. Because the girl is humiliated by 4, glamour shots take her fancy. They are just too, too 
being shown the unretouched proofs, to discuss mi yaaa The girl gets all excited. She wants to know 


is painful and distasteful to her. Her first thought is if she really looks that lovely. 
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“She will order, 


maybe, two or three prints of 
herself in the business suit. And, at the most, two or 
three of the ones depicting her as the home-sweet-home 
girl. But the glamour shots! Invariably, she will think 
of half a dozen boys to whom she would like to give 


one. These glamour shots are going to be constant re- 
orders until the girl gets married. | have girls who 
still are re-ordering glamour shots | made five years 
ago, to give to new boy friends who ask for a picture.” 

John 


“Men are more vain than women,” says John. “Men 


Rose also has a large following of men. 
are much more difficult to please. For one thing, they 
play more parts in life than women do. 

“Men have different facets of personality they turn 
to different people 


banker, at his 


under various circumstances. The 
different 
when playing the part of father, husband, golf partner, 


or ‘daddy’ illicit 


desk, is a far person than 


to an sweetheart. 


“The photographer's problem, then, is to discern 


the difference in facial expressions men employ to 


augment the various roles they play.” 

Mr. Rose does not wish to imply that people change 
types. type of person; 
and they will die that same type, but we are all differ 


People are born a particular 


ent characters under various circumstances. This change 


of expression is subtle. It can not be illustrated to 


point out the expressions without knowing the person. 


BOHN ROSE 





But a man can give his child a reprimanding look, 
and turning to his wife give her a tender look of 
endearment. At once within a split second the man 
has enacted the role of a disciplining father and a 
loving husband. To the boy the man is one character, 
to his wife still another and so on throughout 
the day. No man wants to appear to his son as he 
does to his wife. Neither will he want to appear to 
his wife as the calloused banker who was forced to 
foreclose on Widow Jones. 

“Men, generally speaking,” said Mr z 
to look handsome 


Rose, “want 
and with no hint of looking 
feminine. They have a desire to look well-bred, dig 
nified without appearing cramped or affected 


look natural in the roles 


They 
want to they are playing. 
And the role they are playing must be relayed to the 
photographer if he is going to be a success. 
“People buy what pleases them. Show customers 
the portraits they like and it requires no urging to 
make That is, provided the 
know that he places 
some value on his work by the way he presents his 


photographs. 


them buy in quantity. 


photographer lets the customer 


“The customer came into the studio for a likeness 
of himself as he wished to be seen by certain friends 
or business associates. The picture he sees of himself 


will please him or it will not. The picture must, in the 











final analysis, sell itself. Glib sales talk won't make up 
what the picture lacks in the customer's eyes. 


“The reason our average runs over $30.00 per 
order, in spite of the fact we do many single portraits 
for business and professional men for booklets and 
social events of a specialized nature, is due to the 








fact we think of seiling the customer a package, rather 
than just one pose. 


“| have found that if persons have a use for 


even one pose, they are in the market for others . 


when they see themselves portrayed as they'd like 


different people to see them. 


ARE YOU ON A “SUCKER” LIST? 


BY EDWARD R. LUCAS 


THE QUESTION is somewhat academic. The very fact 
that you're in business establishes you as a legitimate 
target for fund raising efforts for innumerable “worthy” 
causes, 

There are three principal reasons for this special 
vulnerability. First, the business man has tangible and 
impressive physical assets which are visible evidence 
of wealth. Second, he is assumed to be under special 
obligation to the community which supports his business 
by buying his Third, he is 
more readily accessible than, for example, the doctor 


merchandise or services. 
or dentist who may earn several times his net income. 

Your policy on contributions can have a vital and 
direct bearing on your success as operator of a busi- 
ness. Just how much you want to contribute and to 
whom, is an entirely personal concern. Certainly, how- 
ever, your contributions should not place an excessively 
heavy load on the operation of the business. In parti- 
cular, you will want to make sure that the money you 
contribute is spent for the purposes for which it was 
donated. 

A number of causes will be entirely deserving of 
your support. A few others may offer legitimate promo- 
tional benefit. How, then, can you determine which 
appeals to support and which ones to reject? 

Turn down all telephone solicitations. Observation 
of this simple rule will effectively keep you out of 
reach of one of the most fund 
raisers — the so-called “boiler room operator.” This 
operator works with a team of professional telephone 


unscrupulous of all 


solicitors, who make their calls from a room or suite 
of rooms in a cheap hotel, or from a rented house. 

The boiler room operator always makes his appeal 
in the name of a worthy local charity or public service 
organization. You may, for example, be asked to con- 
tribute for construction of a much needed hospital or 
for a church, fraternal, or patriotic organization. In 
many cases the contribution may be in the form of 
payment for an ad in a cook book, a calendar, a 
program, or in a monthly or annual publication. 

The easiest way to avoid being drawn into such 
schemes as a contributor, therefore, is the simple and 
direct one of refusing to give contributions solicited 
by telephone. If the solicitor is persistent, as he will 


be if a professional, simply interrupt his performance, 


state your explanation, and hang up. One form of 
refusal can be this simple statement of policy: “Pardon 
me, but it’s contrary to the policy of this firm to make 
any 


contribution or take any advertising over the 


telephone. Goodby.” Then, 


hang up! 


Thank you very much. 

Check with the appropriate local business organi 
zation before contributing to any unfamiliar solicitation 
scheme. There are three such organizations in most 
cities which are competent to advise you in this respect. 
One is the Chamber of Commerce through its Retail 
Trade Bureau, another the Better Business Bureau, and 
a third your own local trade association. 

The Retail 


endorsement to any organization attempting to 


Trade Bureau, for example, issues an 
raise 
funds for a worth while purpose, which can meet its 
qualifications. Endorsement is issued only after a thor 
ough investigation and approval by o secret committee 
of business men. The unscrupulous promoter will not 
even make application for such approval. By insisting 
on endorsement, therefore, you automatically eliminate 
him. 

The national charity campaigns likewise come under 
the scrutiny of the organization. Where the objectives 
are not questioned, the quota for your community which 
has to question. If this is 
Chamber of 


Commerce, you will be justified in scaling down your 


been set, may be open 


excessive in the opinion of your local 
own contribution accordingly. 

It should be emphasized that the above organiza 
tions do not have policing powers and depend wholly 
for their effectiveness on the voluntary co-operation of 
the business community. Their investigations are fair 
and competent and on a scale which you as an indivi 
dual cannot afford to undertake. 

Beware of schemes which “polish your ego bump 
Outstanding examples of such schemes are many state 
wide “Who's Who in the Business World” publications 
These attractively bound volumes give the usual “Who's 
Who” 


together with others who are not so prominent. Inclu 


information on many leading business men, 


sion in such volumes is flattering to any man’s ego 


It also places your name and personal history within 
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convenient reach of who 
promptly copies the information onto a file card in 
his “sucker list.’ Any similar medium, including also 
biographical sketches of members published by private 
clubs, will have the same result. 


the professional solicitor, 


Keep your contributions separate from advertising 
expenditures. Many a donation has been exacted from 
business men because it combines support of a pre- 
sumably worthy cause with advertisement in a medium 
of questionable value. The donation could not have 
been obtained on the strength of either one appeal 
or the other, alone. 

The advertising benefit of such things as the firm's 
name in a list of contributors to a high school annual, 
an ad in a monthly or annual publication of fraternal, 
religious, or school organization, or ads in programs, 
cook books, etc., is almost always exactly zero. Effective 
advertising should promote an article or service or 
both, preferably at a price. It should, moreover, cir 
culate to readers who are likely to shop in your trading 
area. 

Entering such contributions as advertising expendi- 
tures accomplishes two things, both negative. First, it 
conceals the amount of your actual donations, making 
them appear smaller than they actually are. Second, 
it dilutes the effectiveness of your advertising budget. 
If you budget $3,000.00 for advertising for the year, 
but spend $1,000.00 of that in concealed contributions, 
your advertising program is only two-thirds effective. 

A request for funds should be considered solely 
on its merits as a contribution, or as an advertising 
promotion, never bs a combinalion of the two. If it 
satisfies on either one point or the other, that's fine. 
Otherwise, it should be avoided. 

Don’t let names of local leading citizens on a list 
of contributors influence your own decision. Professional 


SHOW WINDOWS 








ARE YOURS DOING A SELLING 
BY DAVID MARKSTEIN 


THREE FACTORS govern the selling success of your win- 
dows. Each of the three gives a window stopping impact, 
helps to keep people interested and to sell them. These 
three factors are light, motion, and color. Putting the 
right amounts of each of these three ingredients into 
your windows will bring you better sales. 

Effective lighting means more than simply installing 
a floodlight or a spotlight in the window, although 
studio windows are so dark and hard to see 
that even these elementary moves would make for an 
improvement. Light should be used to draw attention 
to the featured merchandise rather than be splattered 
all over the window space. 


some 


As most wise photographers know, an effective win 
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solicitors invariably try to line up as many prominent 
citizens first, as possible. They know that use of their 
names often has a magical effect in inducing contribu- 
tions from others. 

Don’t take your obligation to the rest of your 
community too seriously. An exaggerated feeling of 
obligation may be just another symptom of an oversize 
ego bump. A business transaction creates no obligation 
on the part of either buyer or seller. When a customer 
buys from you, he does so because he wants the mer- 
chandise more than he wants the money. He may be 
“supporting” your business, but you are supplying him 
with the merchandise or services which he wants. More 
realistic than the accident of occupation is the relative 
status of your personal income, no matter whether you 
are a business man, professional man, or skilled 
mechanic. 

There is also the question whether it would be bad 
publicity not to contribute. There are undoubtedly a 
few affairs which you can’t very well afford to stay out 
of, especially some community wide promotions. It 
can actually be worse publicity to contribute in some 
cases, than not to do so. Ten organizations with equal 
status, for example, You 


can't afford to help all of them, so you pick one or 


may ask for contributions. 
two. The result is that you make enemies of the eight 
or nine whom you did not support. Had you refused 
all of them, there would have been no justifiable hard 
feelings toward you from any of the 10. 

Finally, you may still find that you have a consiitu- 
tional inability to say “no” at the critical moment. In 
this case, your best solution is to turn the entire prob- 
lem over to your wife. As professional solicitors well 
know, the female of the species is less easily moved 
by sentiment in money matters than is her more open- 
handed mate. 


JOB FOR YOU? 


dow must have a single focal point, which can be at 
the center or The rest of the window should 
“lead” toward this focal point. 

The lighting should be used to give good visibility 
over the entire window, but it should highlight this 
focal point by pouring down concentrated beams where 
your feature is located. 

Inexpensive spotlights are what the doctor ordered 
for highlighting of window features, while floodlights 
are used for giving 
entire display unit. These lights can be purchased from 


sides. 


softer, over-all visibility to the 


an electrical supply house, or at a photographic store. 
Their cost is relatively low, and their life is long. 
switch off their 


Many photographers mistakenly 





window lights during the daytime hours. The tiny 
saving on the power bill which this effects is more 
than offset by the lack of window effectiveness. Win- 
dows need light in the daytime, too. One of the things 
which daytime use of electric light does is largely to 
erase the glare and reflections from outside objects 
which make it hard for people to see what you are 
displaying. 

Not only should the lights highlight the focal point, 
but they should make the merchandise and the props 
stand out from the background. You can judge right 
placement of the lights by moving them back and forth 
until, by looking in from outside the window, you see 
that there is good over-all visibility, plus strong high- 
lighting on the focal point, and that a separation from 
the background has been achieved. 

Color is a natural complement to the effective use 
of lighting in studio windows. Colors used in the back- 
grounds should be soft to avoid taking eye-interest 
away from the merchandise. Colors should be chosen 
to harmonize with the merchandise, not fight with it. 
The choice of color for backgrounds in windows should 
be made with the thought, “Will this one make my 
merchandise stand out strongly, and at the same time 
furnish a pleasing background effect to help tie the 
window together as a unit?” 

The seasons of the year are a factor in the choice 
of window colors, too. In the spring, pastels are the 
right touch. Summer brings a need for cooling shades 
that will attract the eye because they offer relief from 
glare, perspiration and heat. Light or dark greens are 
ideal summer cooling colors. Autumn calls for bright- 
ness, for reds and yellows and bright blues or greens. 
Winter requires warm colors, rich dark reds and pur- 
ples and their cousins in other shades. 

Color effects can be achieved by the use of paint- 
ed screens which cover the bottom and back of the 
window, by the colors of the props used to show off 
the merchandise and by the generous use of inexpen- 
sive crepe paper hung and draped over parts of the 
window. Colored cloths with a rich feel, such as velvet 
and velveteen, make good props and backgrounds for 
showing off more expensive merchandise to good ad- 
vantage. 

Proper use of color and light in your windows will 
please the eye, stop the customers, and help to pull 
them into the door. But for pure stopping and pulling 
power, the strongest of the three window success fac- 
tors is motion. 

Motion need not always be actual movement, al- 
though that is desirable. An effect of motion can be 
achieved in designing a pattern for the window, a plan 
of merchandise, prop, and light placement which helps 
to draw the eye in a definite pattern through various 
parts of the window. Even obvious methods of achieving 
this kind of movement pattern — as for example the 
use of colored streamers going from one part of the 
window to another — carry the passerby’s eye in reg- 
ular motion, and are effective in selling him. 

If you can achieve actual motion, however, you 


have done the best job of all. Sometimes an old elec- 
tric fan or phonograph turn table can be rigged up to 
turn a prop in the window, or a table on which 
merchandise rests. A hidden fan can whip props into 
motion, simulating wind when the window plan calls 
for it. 


The Idea Exchange 








We pay, on acceptance, $1.00 for each item 
we can use for this department. Stunts, gad- 
gets, formulae, short-cuts, just so long as they 
are original with you. Long or short, illustrated 
if necessary. The idea is the main thing—we'll 

lo any needed re-writing. Just address this 
department. 











REMOVING LINT FROM PRINTS 
BY J. ARNOLD DE LANCEY, BERWICK, N. S. 


Prints are occasionally blemished with lint from canvas 
on the drier or sometimes as a result of using defective 
blotters. Such prints need not be thrown away but can 
be salvaged quite simply by the use of P.M.S., a prep 
aration included in sets of Marshall oil colors and which 
can also be bought separately. Put some of this on a 
cloth and rub it over the print with a circular motion 
The lint will come off and no marks will be left. 


USES FOR OLD FERROTYPE PLATES 
BY KENT BELLAH, SAINT JO, TEXAS 


Chrome ferrotype plates which have developed tiny 
rust spots or which in other ways are not perfect enough 
for good ferrotyping, have many uses around the stu 
dio. If you have a home-made lens-board, for example, 
it can be made even more attractive than a regular 
factory board by covering it with a piece of chrome 
plate. Plates can be installed in the backs of showcases 
to serve as mirrors, can be used as mirrors in picture 
frames and — this for your wife — make excellent 
stove mats for use on the kitchen stove. 


The Marketplace 








Where addresses are not given, a postcard 
request will bring them to you promptly. 
NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers 
or distributors. 











Edwal Laborotories, Inc. announce two new products in 
newly designed packages. Hi-Speed Liquid Fix, at 95c, comes 
in quart can containing plastic bag lining. Thermo-Fine devel 
oper {fine grain) costs 75c for 32 oz. bottle. Label color 
schemes are soft green over-printed in black 
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Simple, novel method Grafmatic, a six-shot 
for marking film magazine film hold- 
holders er. 


Graflex, Inc., Rochester 8, N. Y. now has available new 

fast-action six-shot film magazine for use with all 2%x3% 

Graphic or Grafiex cameras. No larger than film pack adapter, 

‘ Strobo Research have worked out simple means for deter- new Grafmatic film holder permits making six shots in rapid 

mining type of film carried in each holder. Called SR Film succession or may be removed from camera between pictures 

Markers, system consists of labels on durable waterproofed Has automatic counter and special device for making inten 

cloth, re-usable, in strip form, easily detached from or replaced tional double exposures. May be loaded with different emul 

on card. In five colors: green for pan, red for ortho, blue for sions, black-and-white or color, specific sheets being exposed 

daylight color, orange for tungsten color, yellow for copy or in any desired sequence. Price $15.95, 2%x3% size only, in 

commercial. Special titles available at extra cost. Price 33c per two models, one for Graphic and Graflok backs, one for 
strip of 33 labels. One of those simple yet brilliant ideas Graflex backs. (IIlustrated) 

(like the famed ‘‘hook with a hump’’) which costs almost noth- 

ing and yet is invaluable. (I/lustrated) . + « M. Grumbacher, Inc. now offer new line their artists’ 

oil colors, specially ground and formulated for use on photo 

Enteco Industries, Inc. will send, free on request, new graphs, under name of Grumbacher Phototint oil colors, in 

Enteco Filter and Film Information Chart, listing A.S.A. and two sets, one of 20 tubes and one of eight tubes, each with 


instruction booklet. In addition, for photo-retouchers, they have 
exposure factors for six most widely used filters, other helpful introduced 


Weston speeds all popular black-and-white and color films, 


completely new series of Gamma Range Neutral 
filter information Grays, Gamma White and Gamma Black. Grays are in six 
shades; entire line suitable for either hand or airbrush work 
Grays in tubes at 35c each; black and white in jars — white 
35c, black 45c 


Lisco Products Co. are justly elated over the fact that 
the 3%x4% Lisco cut film holder has been selected by the 
Kalart Company as meeting the exacting demands of Kalart’s 
noted ‘‘camera of tomorrow.’ As a result the complete outfit 

Heiland Research Corp. enters speedlight field with Strobo 
nor | a.c. unit selling for $86.25 including tax, weighing only 

Graflex, iInc., Rochester 8, N. Y. have been appointed 3’Axt, only 6%"x5%e"x4'e". Battery pack with shoulder strap 
sole distributors for recently announced Aristo Cold Grid Light is only 6%"x5'%"x2%a", weighs only 44, costs $49.50. G-E 
Pack which converts all 4x5 press-type cameras to low-cost FT-110 flashtube is sealed into 5%” Heiland reflector with 
precision enlargers. This Aristo unit has been rated by Graflex plastic protecting shield; has life rating 10,000 flashes each 
Research Laboratory as one of finest light sources for enlarging with effective exposure time of 1/1,000th second with 10 
wai second time interval between flashes. Operates on 105-125 
volt a.c. or direct from two wet-cell power pack and may be 
bought alone or with pack. For use with synchronized shut 


includes Lisco holders 


Exakta Camera Co. introduces its latest, the Kine Exakta 
Model V, selling at $180.00 plus tax with F/3.5 Zeiss Tessar 


ters having ‘‘X-contact’’ or provisions for ‘'X’’ selection 
T coated lens and with wide range other lenses at varying 


Adapters for “‘F’’ and ‘‘M*’ delay selections are optional at 


prices. Penta-Prism eye level prismatic view finder costs $60.00 extra cost. (illustrated) 


extra, also plus tax. In addition to unique reflex system it 

incorporates a new roof prism so that finder and lens are com 

plete optical unit for simultaneous viewing and taking. Chang Strobonar |, a new 
ng from reflex to prismatic finder requires only pressing of light weight speed 
ever. Uses 20 or 36-exposure 35mm film; has built-in knife light outfit 

so shorter length of film may be snipped off and removed for 

processing at any time. Speeds range from 1/1,000th to 12 

full seconds. Has built-in critical focusing magnifier covering 


entire ground-glass; delayed action self-timer 


Intercontinental Trading Co. are now importing Prontor 
S Pronto and Vario shutters, long standard equipment on 
many fine German comeras. All three come in size #0 and Paisley Products, Inc. have developed new paste, called 
+00 for different lens sizes, will fit all American lenses with Flexiflat, which eliminates warping, wrinkling and puckering; 
Continental threads. Current models feature built-in synchro holds materials firmly and permanently; does not disintegrate 
nization. Each has 10 high grade steel iris leaves, five similar May be applied like any other paste, contains no rubber, 
shutter blades; cable release socket; manual or body release resins or odorous solvents. May be diluted in water, so brushes 
operation, etc etc. (Illustration clean readily. In glass jars. (Illustrated) 


Three imported shut Paisley’s new mount 
ters: Prontor S,Pronto ing paste — Flexi 
and Vario flat. 
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Latest model Kilfitt 


Repriscope. 


- « + Peerless Camera Stores advise that Kilfitt Reflex Prism 
Scope, which they exclusively import, is now called Kilfitt Repri 
scope and is available with new gunstock attachment for tele 
photo work, permitting aiming and following subject just as 
with rifle. Trigger trips cable release without jarring camera 
An eye-level viewing instrument, it adds reflex 
35mm cameras. Literature on request. (Illustrated) 


features to 


Eastman Kodak Co., Rochester 4, N. Y. will send on re- 
quest its latest pamphlet Flower Pictures in Color, which re- 
duces to simplest possible terms the steps involved in producing 
striking flower close-ups in color with ordinary cameras. Only 
eight pages but several illustrations, three color, and 
replete with advice and hints. Write the Sales Service Division 


in full 


Testrite Instrument Co. 


: are adding to their line of 
enlargers the No. 


100 4x5 Fotolarger for films from 35mm to 
4x5. Uses #212 opal enlarging lamp in cool 
62" matched condensers in 
heat-absorbing or 


housing; has two 
housing with bracket for 
Has professional 
Head 
2° x34"; 
mount will 


special 
diffusing glass. 
less rotating negative 
Rigid support 


style glass 


carrier. in all directions 
five-ply non-warp baseboard 
is 19x24 accommodate 4x4 lens board from 
4x5 Price without lens $69.50; with 135mm F/4.5 


Elgeet Colorstigmat $99.50; both plus tax. (Illustrated) 


swings 
column is 
Lens 
cameras 


Testrite’s latest: the No 


Fotolarger. 


100 4x5 





DeJur-Amsco Corp. has luxurious new caomera-gadget case 
Main body is 
fit any movie camera; 
and extras. Size 9”x 


lock 


of heavy top-grain cowhide in light suntan color 
divided with expansion 
top has zippered compartment for 
7x4". Yellow saddle stitching; 
$20.00 tox included. 


compartment to 
filters 
chrome plated Price 


(HMlustrated) 


snap 


a 


Handsome new camera and 
gadget case by Dejur 
Amsco 


Ednalite’s new wide 
angle Incrolens for 
m.p. projectors 


Ednalite Optical Co. presents 
assembly attaching to all 8mm and 16mm projectors; designed 
to produce full 30”x40” sharp, clear image at only 12’ 
Full three-time area magnification with no 
loss. Called Incrolens, it 
Simple to attach or 


precision wide angle lens 
throw 
vignetting or light 
becomes integral part of projector 
remove. Tax exempt, cost is $8.50 for 
8mm and $11.75 for 16mm, adapters costing $1.00 and $1.25 
(Hlustrated) 


Ansco, Binghamton, N. Y. send us several announcements 
New is Suprado!l developer and replenisher, former 
drums, latter five-gallon both 
processing machinery. 
ished according to instructions 
of film. To go with this is 
single-mix fixing bath. One container 
fixer or Standard 
30,000 film. For 
graphers 


in 48-gallon 
cans, intended for use 
One tank Supradol, replen 
to 20,000 
replenishable 
makes 


specially 
in continuous 


will develop up rolls 


Rapafix powdered 
eight gallons film 


10 paper fixer tank Rapafix will fix up to 
rolls of 


and 


commercial and industrial 
Vividol and Ardol 
opers are now offered in 25-gallon and five-gallon sizes, 
with Ansco Acid Fixer in Vividol 


need only 


photo 


smaller photo finishers devel 
along 
and Ardol 
to be 


Permadol in 


five-gallon cans 

both 
new film developer is 
with 


ond 


of course come also in smaller sizes; 
mixed with water 
3'- 10-galion 
five-gallon sizes; for 


Permadol‘s 


Another 


one-, and sizes, replenisher in one- and 


professionals small quantity finisher 


normal developing 


o half minutes and, 


time in tanks is only three and 
with replenisher, 
tank processing up to 20,000 rolls 


longer 


lasts almost indefinitely 
May be diluted to 


desired 


produce 


developing times when control is 


Stocker 
Universal 


& Yale are 
projector, 
laboratories 


now producing new and versatile 


small and portable, valuable in technical 


Primarily measuring instrument 
0001” in two 
both contour and/or 
being measured. Available in 
20x, 30x, 45x and 60x 
Textolite screen is six 
with 


travels one inch 


capable of read 


ings in increments of plones at 90 it also 


provides front-surface projection of subject 
standard magnifications of 10x 
120x 


side 


and, on special order, up to 


inches square, flat 


and horizontal 


white on one 


single vertical cross lines. Measuring stage 


in two planes at 90° and is five inches square 


Parts up to five inches in height may be measured as entire 


projection hood may be raised or lowered. Handsomely finished 


in gray wrinkle, interior surfaces optical black baked 


595.00 


wearing 


surfaces satin chrome. Price (Illustrated 


The Universal 
for technical 


projector, 
and labor 
atory work 
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JUST OUT — CATALOGUE 
256 Pages 


Send 50c (half the cost) for copy. 
Refunded on $5.00 order. 


Send for free specimen copy of our monthly magazine 
SNAP SHOTS containing bargain lists 


GEO. INC. 


57 East 9th Street, New York 3, N. Y 


RYTHING PHOTOGRAPHIC 











One of Milton Bradley’s 
new “triple - feature” 
trimmers. 


Milton Bradley Co. have adopted name Triple-Feature 
for their 1950 line of cutters and trimmers, ‘‘triple’’ referring 
to improvements in speed, safety ond design. One is metal 
guide which locks into position for speed and accuracy on 
volume jobs. Then a blade hook locks cutting blade in hor 
zontal position when trimmer is not in use. New rubber cushions 
prevent slipping and protect table and counter surfaces. Cut 
ting surfaces are now ruled with indented white lines in half 
inch squares. Sizes run from eight inch to 24” at prices from 
$5.00 up. (Illustrated) 


Camera Optics Mfg. Corp. have two new flash guns 
One, for the new presynch. Rolleiflex, Reflekta |! and all 
Zeiss, Agfa and Voigtlander cameras with new presynch. Com 
pur or Prontor shutters, is the Model 10CC De Luxe listing at 
$8.90 including tox. Has aplanatic adjustable reflector, heavy 
duty carrying case with side light extension outlet. Other is 
Model 10A Universal De Luxe, similar to 10CC but affording 
perfect synchronization for single and double action shutters 
with cable release sockets. Is priced at $9.90 tax included 


Delta Brush Mfg. Corp. offers two new dusting brushes 
style 319 is round camel hair in gold tone lipstick case, ' 
diameter; style 318 is flat, 1” diameter brush portion retract 
ing into handle which is red plastic. Each sells for $1.00 
(IMlustrated) 


Delta’s style 318 
dusting brush 
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The Beacon 225 folding camera 
with synchronized flash 


Whitehouse Products, Inc. offer new popular-priced syn 
chronized flash folding Beacon Two-Twenty-Five camera. Has 
70mm hard-coated double meniscus fixed focus lens; flash at- 
tachment for black-and-white and color; uses 620 film. Dur- 
ably made of plastic, lens housing pulls out for making expos- 
ure, with safety lock preventing shutter trip unless lens is in 
position. Camera costs $14.95, flash attachment $4.95, case 
$3.50, all tax included. Other attachments available. (Illus 
trated) 


Topflight Tape Co., York, Pa. adds to its already wide 
line new self-adhesive printed paper tape which, being pro- 
cessed in rolls, may be used in same way and from same dis 
pensers as cellulose Topflight tapes.Costs less than cellophane 
or acetate fibre tapes; has many uses in photographic studios 
Prices and samples on request. 


Lightning-Lite Co.’s new and novel catalogue will be sent 
on request. Their line, we nove, has been considerably expand 
ed and now includes: speedilighting equipment, film number 
ing device, black light proofing unit, print dryer, Hi-Lo switch 
box, battery charger, camera stands, etc. Pages are replete 
with good, homely comment and advice 


Bell & Howell Co.’s latest offering is five-element Super 
Proval projection lens, to be standard equipment on new B 
& H. projectors and available as accessory for models now in 
use. Lens contains new ‘“‘field corrector’’ element and, in 
manufacture, is held to accuracy of within 55/1,000,000ths 
inch. Projects 16mm movies with extreme sharpness and contrast 
clear to corners of screen. In satin chrome-plated barrel set 
off by large red anodized ring. (Illustrated) 


Super Proval projec 
tion lens for motion 
picture use 





Interested in cutting costs? 
YOUR EXTRA 


Century GRAPHIC usiness CAMERA 


® Professional photographers everywhere are discovering 
a real money-maker — and money-saver, too, in the new 
Century Graphic — a quality press camera at a lower- 
than-ever price! Its smaller size makes it ideal for color 
work — for it cuts film costs way down. When equipped 
with Graflex 120 Roll Holder, it takes twelve slide-sized 
214 square, or eight 244x314 negatives,on one economical 
roll of 120 b & w or color film. And when equipped with 
Grafmatic Holder, it lets you get those rapid-fire 
sequences with sheet film — of weddings, industrial 
operations — sports — and a hundred other subjects. 
Yet for all its compactness and economy, it is a fine 
precision camera, rugged and versatile in the Graphic 
tradition. Complete with coated, color-corrected Trioptar 
{/4.5 lens, built-in flash syne., ground glass focus. Only 
$99.50. Other features include double-extension bellows, 
open frame view finder, removable lens board, folding 
infinity stops, front standard with rising, shifting and 
tilting adjustment. Here’s your ideal “sec- 50 
ond” camera! COMPLETE WITH LENS $99° 
AND SHUTTER ONLY 

film. 


THE NEW GRAFLOK BACK (12 per roll). The new 120 Roll| or buckle the Use as 


FOR FILM CHOICE 


An exceptional fea- 
ture of the Century 
Graphic is the 
Graflok Back a 
spring-loaded back 
with built-in slide 
locks that allows 
quick interchange of 
and the new “22” and “23” 
Graflex-made roll holders. Gives 
you widest choice of film ever! 
Also available for earlier model 
Graphics! See your Dealer. 


ROLL HOLDER FOR ECONOMY 
With 
holder, 
use the 
and economical 
120 roll film, 
either black and 

white or color. Two sizes: the 

standard 214x314 size (8 pic- 
tures per roll) or the 244 square 


this 
you 


new 
can 


Graphic 
film holders, film pack adapters, 


popular | 


| Holder fits all 2144x344 Graflex 
cameras and 2144x314 Graphics 
fitted with the Graflok backs, 
or with inexpensive spring-clip 
| mounts. See your dealer about 


| this wonderful accessory. Only 
| $19.95. 


ARISTO COLD LIGHT 
PACK FOR A 4x5 
PORTABLE ENLARGER! 


A new and efficient cold light 
pack to transform your 4x5 
Graphic or other press camera 
into an enlarger, quickly and 
simply! No adjustments to your 
camera — attached with its own 
springs. A fine cold light that 
will not harm camera and lens, 


transparency viewer, a retouch- 
ing stand. Compact, lightweight, 
ideal for the traveling camera- 
man. Only $38.75 complete. 


GRAFLITE FOR 
FLASH PERFECTION 


“Handiest, most versa- 
tile, easiest operating 
flash unit made,” 
what professional 
press cameramen say 
about the Graflite, by 
Graflex. It has 5 outlets, 
with a choice of 3 dif- 
ferent circuits. Use either 
5” or 7” reflectors inter- 
changeably. Fits all Gra- 

phic and Graflex cameras 
well as many other cameras. 


Is 


as 


GRAFLEX, INC. Dept 
Rochester 8, N. Y 
Please send details on 
Graphic 


Century Roll Holder 


Grafmatic Holder Graflite 


Address 
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The 


PHOTO POST CARDS PAY! 


1000 — $21 5000 — $99 
FAST SERVICE 

EXCELLENT QUALITY 
For Larger Quantities 
write for prices and 
samples. 


Calev Brothers, 141 Fulton St., Dept. P, N. Y. 7, N. Y. 





WE PAY HIGHEST PRICES 


for 
USED, DISCARDED FILMS, ALL SIZES 
write for quotations or ship to 
PLASTOFILM, INC. 
Wheaton, Illinois 
Manufacturers of Reclaimed Acetate Sheets, 
Pass Cases, Photo Loose Leaf Sheet Protectors. 











. Burleigh Brooks Co., 
announce 


10 W. 46th St., New York 19, N. Y. 
F/2.8 Rolleiflex Automat camera with 
F/2.8 8cm Zeiss Tessar lens and viewing lens to match; Compur 
Rapid shutter 1/400th second. Has built-in flash 
and improved viewing hood similar to F/3.5 model, also similar 
eveready carrying case, but is slightly thicker, front to back, 
and weighs 3% oz. more focal 
increased leeway in 
substitute for, it is companion piece to F/3.5 


brand-new 


working to 


Slightly greater length and 
focusing. Not 


Price $325.00 


lens speed permit more 


including tax 


Halldorson Lights Return to 
Market 


UNTIL AMERICA entered the 
line of Halldorson photographic lights and equipment 
was manufactured by the Halldorson Company of Chi- 
cago. In later years this firm became so active in the 
production of transformers that, when military demands 


last war the well known 


caused a curtailment of many materials, it discontinued 


the photographic equipment line, a source of regret 


to many photographers. 

T. E. Halldorson, one of the founders and owners 
of the business, while still keeping his connections with 
the Halldorson Company, has now resumed the manu- 
facture of 


photographic lights 


the firm name of T. E. Halldorson & Co., at Wilmette, 


and equipment under 
ill, This is a new and distinct firm having no connection 
with the older company. 

Mr. Halidorson has brought out a new Studio Lamp, 
Shadow-Side Proof Flexible 


Lamp, Printing Cabinet, 


T. E. Halldorson of 
Chicago and Wil 
mette, Iil., whose re 
turn to the lighting 
field will be good 
news to his many 
Portrait by 
Eugene L. Ray, Evans 
ton, Ill 


friends 


Professional 
Photographer 





Neck Head Screen and a Portrait Displayor, and refers 
to the lighting units as the new Halldorson Studio Light- 
ing System. For many years a portrait photographer 
before entering the field of lighting equipment. T. E.'s 
services were frequently called upon for lighting demon- 
strations before photographic groups and conventions. 
We believe that he will once more be available for 
such appearances, speaking and demonstrating on his 


favorite subject: “Lighting in Portraiture.” 


Air Force Devises Package Photo 
Laboratory 


A PACKAGED aerial photographic laboratory, designed 
to be moved wherever needed, is now being evaluated 
by officials of Air Command's Photographic 
Laboratory at Wright-Patterson Air Force Base, Dayton, 
Ohio, to determine its suitability for forward-area use 
during any future emergency. 

Basis of the packaged unit is a pre-fabricated shel 
ter measuring 20'x40'x8’ which provides 200 square feet 
of floor space. Its 87 4'x8’ panels are made of two 
sheets of .04” sandwich layer of 
honeycomb construction and a core of dead-air cells to 
provide insulation. Outer edges of the panels are sealed 
by rubber gaskets, and they are locked together with 
wedge-shaped D-rings. 


Materiel 


aluminum with a 


Fourteen 20’ aluminum beams make up the floor 
and ceiling, and each beam can be handled by two 
men. Twelve sidewall panels are fitted with 2’x2’ win- 
dows made of plexiglass with air space between. At 
one end of the building is a door with an air lock, and 
at the other is an emergency escape hatch. The floor 
will withstand a load of 250 pounds per square foot. 

The building must be set on blocks high enough 
off the ground so that workmen can crawl under the 
floor te fasten the D-rings which hold the floor together. 
The elevation also provides an air-circulating space to 
keep moisture out of the building. 

The shelter is expected to be used in conjunction 
with a new portable photo-multi-processor recently an- 





CIRKUT AND PANORAMA CAMERAS 


BOUGHT — SOLD — RENTED — OVERHAULED 


Gears cut to fit lenses — difficult jobs ports made 
Gabe Allen has nearly four decades of experience exclusive 
ly with Cirkut cameras 


GABRIEL ALLEN 


15 Exchange Place Jersey City 2, N. J 

















No. 20, Waterline 
connections. Easy 
to install. , FOR A 


LIMITED TIME ONLY! 


2 NEW LOW PRICES 
on CRYSTAL WATER FILTERS 


‘Oh, the labor-saving wonder of this marvelous device! 





It makes of work a pleasure and it does it in a trice 


Proven in laboratory and studios everywhere, these CRYSTAL 
WATER FILTERS are of durable construction, finest workmanship 
and offer maximum efficiency. They are easy and economical 





to operate, and are sold under our absolute money back 
guarantee. They require only minimum floor space, 10"x1l1 





CHOOSE THE MODEL YOU NEED — AT THESE LOW PRICES 


No. 1, FAUCET FILTER No. 10, FAUCET FILTER No. 20, WATERING FILTER 


— for domestic use for professiona photo 


for Amateurs and Smaller 


< lions 
Capacity 2 gallons crystal [studios Capacity, 4 ga ' . ‘ ¢ 
clear water per min per minute. Special $25.5ojindustrial uses. Capacity, 8 


graphers and commercial and 


rp gallons per minute 
ute. Special $ 8.50 One year’s supply of Special $93.50 
One year $ supply of filtering media 4.00}One year's supply of 
filtering media 2.00 ———THfiltering media 
a 

Special Price, only $10.50 Special Price, only $29.50 Special Price, only 
Any one of these Crystal Water Filters will pay for itself many times over each year, hel; 
ing you produce 100% clear clean negatives and prints at a saving in labor and time 
“THE FILTER THAT DOESN‘T FALTER’ 


Take advantage of this LIM CRYSTAL WATER FILTER CO. 

ITED TIME OFFER NOW 2231-P North 17th Street, Milwaukee 5, Wis., U. S. A 
Order Today! Instaliment Manufacturers of the famous Crystal Fluid Filter Since 
payments, if desired, can be Domestic — Commercial Industrial Filters 
arranged In Universal Demand for Many Purposes 














Don't hide your light (and profitable sales) < 
—-UNDER A BUSHEL! 


Your best portraits are 

your best salesmen... 

PUT THEM WHERE 

THE PUBLIC WILL ES aa ae 
SEE THEM... can be as effective as yout 


own work, properly dis 


STREET amore) siaieas played. And there is no bet 


ter frame for your portraits 


ia 43 LEVEL—IN A than a Poblocki case. Con 


o structed of luxurious alumi 
A, 7 num, alumilited in any color 
=) \POB CASE! or bronze if desired, these 
v cases are specially designed 
to offer the utmost in beauty 
as well as economy. 


Check these exclusive features: 


Weatherproof . . . no portrait spoilage. 

COUPON Lifetime finish and construction. S 
Please send me further information on display Illuminated or non-illuminated. ’ 
cases: I am interested in x size, Manufactured in any size. z 
(non) illuminated, aluminum or stainless steel. | 
‘ 
Name 


Mt % 2 wil 
Address fo Le L 4n0 Sons p__" 


ee 
2159 S. KINNICKINNIC AVE MILWAUKEE 7, WISCONSIN 
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Here's a Wedding Book 
diary of her 


ACETATE PROTECTION 

for 12 prints, also 5 pa 
Each book comes in attra 
No 
No. CW810 size 15x12%”" 


exhibit at 
Convention, 


Oct 


the Not St 
Stevens 


AMBERG FILE & 
1635 Duane Bivd 





BRIDE’S PRIDE 


happiest day 
handsomely embossed and stamped 


CW58 size 11x9%” takes 5x7” prints retails for $4.75 


Write for discounts and catalog. See our 


Hotel, 
2-6, Booths 30 and 31 


INDEX CO. 


of lasting beauty — a pictorial 
The white padded covers are 
in gold 

Contains acetate covered mounts 
ges for guest and gift lists, etc 
ctive gift box. 


takes 8x10” prints retails for $7.25 
‘cationers Assn 


Chicago, 


Kankakee, |! 








By comparison .... 


VICTOR is the victor 








Perfect pictures depend on 
perfect lighting! 


USE 
VICTOR ADAPTA-LITES 


Each Adapta-Lite (which is a 
complete assembly of reflector, 
cord, and swivel mount) attaches 
without any extra parts to Vic- 
tor bases, stands, or clamps, It 
will thus serve your every need! 

Send 


for a complete 


listing 
of Victor products 
ILLUSTRATED: Model A18 on 
S3 Stand, Excellent for com- 
mercial and industrial movies, 
or stills, and for banquet work. 


Price (subj. to tax) $23.45 


complete with stand 


[JAMES H SMITH & SONS COR. == 


GRIFFITH ,IND..US 
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ey PHOTOGRAPHIC PRODUCTS, 


MAKE A PAINLESS PROFIT ON 
QUANTITY PRINTS 


Don’t turn down quantity print orders. Let US do them 
for you at a price that will show a handsome profit. 
Service and quality guaranteed. Typical prices: 
Post Card 5x7 8x10 

$23.00 $45.00 $70.00 

21.00M 35.00M 65.00M 
Write for samples and complete price list so you're ready 
to quote on the first sample job that comes along. 


KIER PHOTO SERVICE 
Dept. PR., 1265 W. 2nd St., Cleveland 13, Ohio 


1M 
5M 





nounced by the U.S.A.F. The multi-processor was es- 
pecially designed to fit into the detachable fuselage 
of a transport plane, so that the entire unit could be 
deposited ready for use. The collapsible shelter, plus 
the multi-processor and the necessary photographic sup- 
plies can be transported into a forward area by a cargo 
plane. The 9,253 pounds of the shelter, and the slight- 
ly less than 3,000 pounds of the multi-processor would 
fit within the 15-ton maximum payload limit of 
the plane. — Martin Star. 


well 


Some Technical Hints from Graflex 


THE TECHNICAL Service Department of Graflex, Inc., 
Rochester, have passed on to us as a matter of general 
service the answers to three questions most frequently 
asked of them. Perhaps one of the following has been 
puzzling you. 
HIGH SPEED FLASH WITH FOCAL PLANE SHUTTERS 
Many photographers are troubled by the apparent 
difficulty of synchronizing their focal plane shutters to 
speedlight approximately 1/5,000th 
second. They fail to realize that a focal plane shutter 
— unlike a front shutter — does not expose the entire 
film area simultaneously but in strips. When the shut- 
ter is set at 1/1,000th the curtain aperture 
passes across the film at such a rate that each strip of 
film is exposed for that length of time. There is a dif- 
ference of several milliseconds between the time when 
the first part of the film is exposed and the completion 
of the exposure. Consequently, if you attempt to use a 
speedlight flash with a fast focal plane shutter setting, 
you wiil merely produce on the film an image of the 
aperture or slit in the focal plane shutter curtain at the 
exact point on the film it was passing when the flash 
tube was fired. If for some reason the focal plane shut- 
ter must be used with speedlight instead of the between- 
the-lens shutter, the recommended practice is to use the 


units flashing at 


second, 


time or drop-curtain setting. Then the entire film area 
will be exposed at the moment when the flash is fired 
FOCUSING SCALES FOR EXTRA LENSES 

On cameras such as the Graphic where lenses of 


various focal lengths are used interchangeably, it is 


usually desirable to mount a focusing scale for each 


lens commonly used. Naturally, to be of any value, this 


Rn ere ore tenn oe 














PHOTO MAILERS |GOERZ AMERICAN 


@ Better Quality @ Newer Designs PRECISION PHOTO-LENSES 


Photograph Fel An American Product Since 1899 
es 2 Cy eo 


- - 3 will give you a lifetime of 3 
Return Postage Guaranteed By 1 Postage Guaranteed s > ; 
Please Handle with Care Please Handle With “Care! profitable satisfaction 


“Medern Gil” — 2 sizes GOERZ DAGOR F6.8 


NS bi. Gi had IN COLOR The favorite universal all-purpose lens, 


color-corrected, wide-angle, convertible — 

@ PRICES BY 100 (MAY BE ASSORTED) for interiors, exteriors, commercial and 

@ SPECIFY THE DESIGN PREFERRED amateur work, scenic views, groups, ban- 
any ae ts quets, color film, copying, enlarging. 


ad ae eee $75 GOERZ SUPER DAGOR F8 
Hs ett ; oa : : The wide-angle lens, greatly extended cover- 
9 x12 $ 8.00 , Z age, convertible. 

12 x15% $13.50 


Board Sizes % inch smaller than envelopes. GOERZ DOGMAR F4.5 


SEND FOR 1950 PRICE LIST TODAY The perfect speed lens, color-corrected, 


convertible. For news, sports, portraits, gen- 
THE PIERCE COMPANY eral work, color film. 
3705 NICOLLET AVE., MINNEAPOLIS 9, MINNESOTA GOERZ ARTAR Fg to F16 


The apochromatic process lens, for color 
separation with perfect register in the final 


NOW ... VIGNETTE PRINTS process; also for black and white commer- 


cial work. 
On Your Enlarger This 
EASY WAY... GOERZ GOTAR F6.8, F8, FI0 


The lens for black and white, process and 


ith CS ae commercial work, copying and enlarging. 


The GOERZ REVERSING PRISMS 
MARVEL ENLARGING pe P gua lenses to eliminate 
VIGNETTE HOLDER 

acti taaincaeasgeaime GOERZ HYPAR F217, F3 

the MARVEL pa ge aun 


Holder does the job . . . easier and GOERZ APOGOR F2.3 
faster, too! You can make any num- The movie lenses with microscopic definition. 
be = 




















of uniform prints from the 
same negative once the Vignette 
Holder is in position. 
Use the Holder, too, for children’s panels where Order through your dealer now 
a number of negatives are on one piece of paper, for delivery as soon as possible 
dodging, burning in an area, montage effect, etc 
Finished in dark colors, will not pick up reflec: 
tions in dark room. Base in cast iron . . . will 
The C. P. 
stay. put! GOERZ AMERICAN 
Low Price $10.50 Plus $1.75 Total $12.25 OPTICAL COMPANY 
SOLD BY BETTER PROFESSIONAL 
PHOTO EQUIPMENT DEALERS OFFICE AND FACTORY 
Circular on request from 
317 East 34th St., New York 16, N. Y. 
STERN & COMPANY 


1118 Grand Ave. Kansas City 6, Mo. 
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FOR 
TREMENDOUS 
SAVINGS 


in PHOTOMAILERS, 
PHOTO ENVELOPES and 
PHOTO SPECIALTIES 


send for the APEC 
1950 CATALOG 
and PRICE LIST 


— Featuring new 
low prices on 
PHOTOMAILERS 
NEGATIVE PRESERVERS 
KRAFT ENVELOPES 
GLASSINE ENCLOSURES 
JUMBO ENVELOPES 
PROOF COVERS 
CORRUGATED BOARD 


1950 CATALOG 
ond price LIST 


Get the best. .at the best price! Buy APEC . 
over 15 years the leading supplier of envelopes 
and printing to the photographers of America. 


AMERICAN PRINTING & ENVELOPE CO. 
130 WEST 17th ST., NEW YORK 11 


It’s FREE...send for your copy TODAY 


AMERICAN PRINTING & ENVELOPE CO. 
130 WEST 17th STREET, NEW YORK 11 


Please send me a FREE copy of APEC’s 1950 
Catalog and Price List. It is understood this 
obligates me in no way 


NAME 
ADDRESS 
I CITY ZONE STATE 
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Soliston 
PHOTO-CLOTH 


no paste—no waste—ready cut 
te convenient sizes 











scale must be accurately positioned. This problem is 
not as simple as it might seem because lenses are sel- 
dom the exact focal length marked. They may vary as 
much as 2% either way. This variation is of no conse- 
quence when using ground-glass focusing. However, 
when synchronizing range finders or focusing scales the 
lens must be measured for exact match, and scales 
calibrated accordingly. Many manufacturers will custom- 
calibrate scales for you when you purchase a lens. Or 
you can do the job yourself with blank scales obtained 
from a dealer. If you try the job yourself, be sure to 
measure all distances from the back, or film plane, of 
the camera. And be sure to measure. If you try to esti- 
mate distances, your scale will be no better than your 
guess. When checking infinity, select an object at least 
400’ to 500’ away as your target, for maximum accur 
acy. Check the sharpness of the ground glass image 
with a good magnifier and be sure to have the lens 
set wide open. 


FOCUSING FOR INFRA-RED 

Some photographers anxious to take advantage of 
the startling results obtainable with infra-red film be 
lieve that unless they have a special lens setting they 
cannot focus properly. In reality, the matter of com 
pensation for difference in focus is not as serious as 
it might seem to be. Most lenses need be re-focused 
only 1% or less of the focal length. In the case of 
lenses up to 100mm this adjustment is obviously not 
very much, being about 1/32”. This compensation is 
always made by moving the lens forward. If you use 
ground-glass, focus as sharply as possible, with the red 
filter on the lens, then move the lens forward up to 
1% of the focal length. For practical purposes, parti 
cularly when shooting in a hurry, if you stop down to 
F/16 or F/22 the depth of field should take care of 
the slight discrepancy between normal and _ infra-red 
focus. 





EVENTUALLY — 
Why Not NOW? 
Slickest Thing You Ever Used 


NICHOLS BABY POSER 
Write For Free Circular 
or Send Check $14.50 


a 325 Mill St. Bristol, Pa. 








ne eee ed 





FORGET 


cet PERFECT PICTURES 


WITH Syuctrou 


THE FINEST PORTABLE LIGHTS AVAILABLE 


Synctrons have minimum weight, maximum 


light, and 1/5000 of a second flash that lets 





NEW Syactron CANDID. Wt., including 
batteries — 61/2 Ibs. Price, $75.00, plus 
batteries and tax. Inexpensive A.C. acces- 





you forget camera movement, subject move- 
ment, shutter speed, or special film. They're 
safe, sure swift, and easier to use under all 
photographic conditions, indoors or out. 


e 


sory also available. 
Also famous Synctron M-100 (not illus- 
trated). Wt. — 101 Ibs. Used by profes- 


sionals throughout the world. 
See them at your dealer, or send for free 
literature. 











ELECTRIC & MANUFACTURING CO., INC. 


89 BRIGHTON AVE., BOSTON 34, MASS, 





Up-To-Date Professional Know-How 


ON PORTRAITURE 


Lighting 

Posing 

Corrective Portraiture 
Retouching 

Glamour 


$5.75 Make-Up 


FRED ARCHER ON PORTRAITURE offers complete, 
specific information on the best up-to-date practice 
in modern portraiture. 

Mr. Archer does not merely provide a diagram which 
directs that particular lights be placed at a given dis- 
tance and direction from the subject. Such directions 
are useless for they can produce a good lighting only 
with one given set of lights and one subject, 

Instead Mr. Archer supplies specific, easily understood 
methods by means of which the photographer can 
see for himself, when the lights he is using are cor- 
rectly placed for his subject, and the effect he desires. 
The book covers much more than lighting, the section 
on Corrective Portraiture, for example is worth the 
price of the book by itself. 


ORDER DIRECT FROM 


a Cawena Chart 
Oy ¢ 


519 Caxton Bldg. 


US (SHIPPED POSTPAID) 


(Remittance must accompany order.) 


CHARLES ABEL INCORPORATED 


ON “STROBE” 


What It Will Do 
What It Will Not Do 
How It Works 

How To Use It 
Monochrome or Color 


Action! $4.00 


“STROBE” — THE LIVELY LIGHT places continu- 
al emphasis on the practical usefulness of this amaz- 
ing new light source and the opportunities it offers 
for making better photographs, It is a book of work- 
ing methods, not a course in electronic theory 

All applications to both black and white and color are 
thoroughly covered. The best techniques for exposure 
and development are given. Film selection, synchro- 
nization, triggering methods, maintenance and numer 
ous other important aspects are fully treated. 

If you are considering the purchase of ‘strobe’ equip 
ment this book will give all the information you need 
to decide for yourself if “Strobe” is what you want. 
Tells what “Strobe” will do and will not do; how to 
select equipment best suited to your needs 


a cCawtes ceart 
>" . 
+ Noees 


Cleveland 15, Ohio 
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FAA 


f DYACOL®* RED. and DYACOL BLACK . two retouching 
dyes, so combined in an oil-like, chemically balanced base 
that they release their dyes into the photographic image at 
a controlled rate. Splatters and fumbles wipe off. Extensive 
retouching is done in one-tenth the usual time. No drying 
time—print at once. The dye can be washed out readily. if 
desired. Dyacol Black, for negatives or prints—does not re 
move gloss. Even the beginner gets results on the first try 
NEW —DYACOL SILVER ETCH —a super-proportiona! re 
jucer in the Dyacol magic formula. Reduces those burned 
out highlights—no waiting to wash if speed is important 
Wine bor Descriptrve Literature 
DYACOL PRODUCTS LABORATORY 
P.O. Box 192, San Francisco, Calif 


NEVER SAY DYE SAY DYACOL 








(Continued from Page 18) 


@ Our apologies to the Pierce Company, Minneapolis, 
A fine portrait deserves a beautiful frame. for a bad error in their advertisements in our March 


Metal frames by Scharling Silversmiths are and April issues. We quoted their 10-J 6x9 photo- 
made like fine jewelry. 


The exclusive PHOTO-SEAL CATCH pre- mailers at $3.25 per 100 in 500 lots and their 1-A 

vents the back from warping and seals the 6x9. at $3.75, at which prices they would very 

ee against dust. quickly be out of business. Properly the figures should 
atalog upon request. 

have read $5.25 for the 6x9 and $5.75 for the 62x91, 

SCHARLING & COMPANY ii 


155 S er Avenue, Newark 4, N.J which are low enough as it is. Sorry! 
umn . ’ ode 





B William L. Wildenhain, 64, for 49 years plant photo 
grapher with the Gorham Manufacturing Co., Providence, 
R.1., died at his home in Warwick, R.I., on April 16 


a oe 
oun rainini after a short illness 
San 


W John A. Pivir, Los Angeles portrait photographer, died 
at his home in North Hollywood on April 12, aged 42. 


Foundation for Success 


RESIDENT TRAINING-—T! 
Photography Resident Sct 


R 


WM in an “Idea Exchange” item in our March issue one 
word was repeated, with the result that a sentence read 
‘| turn the empty can can upside down.” “Chick” Belle 
mere of Kansas City writes that after reading THE 
PROFESSIONAL from cover to cover for 25 years this is 


the only editorial error he has ever found and he con 
tinues: “My Webster says: ‘Can can — a dance put on 
at the burlesque shows.’” If Chick were as good a 
reader as he thinks we would dance the can can ourself 
— unfortunately we can remember considerably more 
than just one editorial slip in the past 25 years 


INI r IDUALIZEI lear @ New district manager of the New York City branch 
get IT\ \LIZED. } c : q 
rc the improverrent of ¥ k of Ansco, Binghamton, N. Y., is Patrick J. Daly, formerly 
their district manager in Washington, D. C. Mr. Daly 
VETERANS! Resident Tr Cou 


Write Dept. 36" fo PHOTOS IN THOUSANDS 
n - Ww y 0 4 be | n 5 T | f u T & Quality Glossy Prints from your negative or orig- 


inal photo in ten different sizes. 


OF PHOTOGRAPHY The G for ee and soe ai 
10 West 33 Street, New Vork 1 e Grogan Photo Service, Inc. 


1120 N. Bahls Street, Danville, Hlinois 
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Photogenic Individual Speed Lites 
are entirely self contained 


Each Photogenic Individual Speed- 
lite Unit is provided with a Power 
Supply Unit of 100-watt-seconds 
capacity mounted on the stand 
base — facilitates ease of handling 
— eliminates top-heaviness — no 
heavy cables on the floor. 


The triggering system is complete- 
ly electronic. Several units may be 
flashed simultaneously from one 
source, by means of Phototubes. 
All Units use FT-403 G-E Flash- 
tubes and 60-watt T-644 Modeling 
Lamps. 

Licensed under Edgerton, Germeshausen 

& Grier patents. 


For further information see leading 
photographic suppliers or write to 


THE PHOTOGENIC 
MACHINE COMPANY 
YOUNGSTOWN 1, OHIO 














Coloma by Kilborn 


assures 
Repeat Sales .... 


Customer Satisfaction 


Photographers throughout the 
world depend on Coloma, Kilborn’s 
fast bromide projection paper for 
both commercial and portrait use 
Perfected through recent research, 
Coloma offers uniform quality and 
unusual gradation of tones from ® 
black to white. It is available in 4 & ah, 
contrasts and 12 surfaces. Order | | Orm 
an adequate supply of Coloma to- PHOTO PAPER COMPANY 
day. Free samples and catalog upon Pioneers in the manufacture of quality photo paper 


request. since 1895. 
2905 FIRST AVENUE E. CEDAR RAPIDS, IOWA 
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We Recommend Serice ta the Profession 
These Books High grade enlargements for Portrait and Commercial Stu 


dios, any size and color. Difficult Copy and Restoration 
work from any photograph with guaranteed delivery. Fine 


color work on portraits, exquisite Miniatures. 
We seldom carry books in stock and advertise these chiefly as 


@ service to our readers, especially those in the smalier towns Attractive Pencil and Pastel Sketches from your negatives 
because those in large cities can see the books at their stock and photographs 
h d t th kly than by ordering from us - ss 
ete hanes er, eee y Maes Oil Paintings on canvas painted Free Hand. Avail yourself 
For this reason we sell no books on open account or C.O.D., : P 

: of the services of a well established institution with modern 
but only if, in our considered opinion, they will be a valued 

equipment and an expertly trained staff of artists 

addition to a studio's reference library 


Write for Price List. 


PHOTO-FLASH IN PRACTICE ’ 
By Geoffrey Gilbert BLUM S PHOTO ARTS 

(] PRINCIPLES OF STEREOSCOPY Sarl naar ce tn 
By Herbert C. McKay 
HOW TO PAINT WITH AIR has been with Ansco since 1937 except for three years 
By Frank J. Knaus 3.75 while he was serving as a Major in the Air Force during 

World War Il. 

(} PICTURE FRAMING 

By Edward Landon 2.75 
| DEVELOPING 

By C. 1. Jacobson 3.50 











Bausch & Lomb Optical Co., Rochester, announce the 
acquisition of the Riggs Optical Co., Chicago, an affil 
iated distributor for many years. The firm will in future 
[] ENLARGING be known as Bausch & Lomb Optical Co., Central Divi 

By C. I. Jacobson 3.50 sion, with headquarters at 18 S. Michigan Ave., Chicago, 

| ART OF RETOUCHING AND and of course this means improved service to B. & L 

IMPROVING NEGATIVES AND PRINTS customers 

By Arthur Hammond 2.50 

| PROFESSIONAL PHOTOGRAPHY @ Barron, Wis., is another city where itinerant photo- 

FOR PROFIT, By Charles Abel 5.00 graphers must hereafter pay a license fee. The amount 
(| SHORT CUTS TO PHOTO is $5.00 daily in addition to posting a $100.00 bond. 

RETOUCHING, By Raymond Wardell 1.00 

| THEORY AND TECHNIQUE OF @ F. Leonard Ottman, chief photographer for the Albany 

PORTRAIT NEGATIVE RETOUCHING (N.Y.) Times-Union and with the paper since 1929, died 

By J. P. Anderson 1.50 

| PHOTO OIL COLORING 

By Lucille Robertson Marshall 2.50 

| LOOTENS ON PHOTOGRAPHIC 

ENLARGING AND PRINT QUALITY 

By ]. Ghislain Lootens 

PRINT FINISHING 

By William Mortensen 

UNIVERSAL PHOTO ALMANAC downtown Cleveland but now in Cleveland Heights. 

AND MARKET GUIDE Sg 

KODACHROME AND EKTACHROME Famous Faces 

FROM ALL ANGLES 

By Fred Bond Continued ¢ 

TABLE TOP PHOTOGRAPHY 

Se a course there is the occasional visitor to his studio who 

By Freprie @ nes Q is inclined to think him a surrealist, an impression Mr. 

SPEEDLIGHTS Lynes dislikes and takes some pains to correct. It is 

ER ae aaa Se ? worth noting, perhaps, that in his most recent work he 

COMPOSITION AND PICTURES 

By Eleanor Parke Custis 


of a heart attack on April 16, aged 62 


W@ At the 101st annual meeting of the Cleveland Cham- 
ber of Commerce, held on April 18, 413 representatives 
of firms which had been in business in Cleveland for 
50 consecutive years or more were honored guests. 
Among them was Fred R. Bill, M.Photog. (P. A. of A. 
past president) head of the Bill Studio, originally of 


{In Ohio, add 3% for state sales tax.) 


CHARLES ABEL INCORPORATED 
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IT’S NEW! DIFFERENT! PROFITABLE! 


R 
THANK YOU PHOTO FOLDERS 


A Must for the Modern Photo Studio 


Smart! Attractive! Additional Business! 
Extra Profits! 
Beautifully Embossed Designs Printed in Silver on 


Glossy, Plastic-Coated Paper. Each a French Fold, 


@ All Folders Designed for 242"x31!%" Prints 

® Choice of Vertical or Horizontal Designs 

® Ready To Mail With Matching Plastic-Coated 
Envelopes 


®@ Available With No Text For Handwritten Messages 


Renaissance 
CHRISTMAS PHOTO FOLDERS 


SEND NOW FOR DETAILS FREE SAMPLES 


RENAISSANCE PUBLISHERS, INC. 


1190 Fulton Street Brooklyn 16, N. Y. 





Exclusive Territories Open To Salesmen and Distributors 











PAKOLUX “7xigle Pction™ 
Does it Faster, Better 


-+- at LESS COST! 


The permanent quality of your prints depends on thorough Wash your prints thoroughly — quickly at less 
washing. No other operation in print processing is so essential , cost with a stainless steel Pakolux washer. 
to the lasting quality of your prints as the washing they re 


ceive. b 


PAKO CORPORATION 


MINNEAPOLIS 11, MINN 


assures positive, thorough washing. With the Pakolux, 
you can be sure the high quality of your prints will 
be retained and preserved. 


PAKO CORPORATION @©&3 *" 


Ask your PAKO Distributor or Mail the 
coupon TODAY for complete details 


| 

! 

“Triple Action’’—three way print agitation—of the Pakolux ; 
| 

! 


Address 


MINNEAPOLIS 11, MINNESOTA 
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Three Books 


as Necessary 
as Your Camera: 


PROFESSIONAL 
PORTRAIT 
LIGHTINGS $7.50 


100 examples of the lighting procedure of as 
many leading American portraitists; each 
photograph accompanied with lighting dia- 
gram and detailed discussion. The equivalent 
of 20 convention demonstrations wrapped up 
in one package for permanent reference 


COMMERCIAL 
PHOTOGRAPHIC 
LIGHTINGS $7.50 


More than 120 commercial lighting demon 
strations by over 70 noted commercial photo- 
graphers; each photograph complete with de 
tailed explanation and lighting diagram. The 
answer to almost any commercial lighting 
problem 


PROFESSIONAL 
PHOTOGRAPHY 
for PROFIT $5.00 


The whole story of how to become success 


fully established as a professional photogra 


t 


pher, including studio layout and decoration, 
floor plans, actual studio forms, records and 


systems, how to establish prices, etc 


{ll by Charles Abel. 


Send Your Check to 


CHARLES ABEL INCORPORATED 


919 Caxton Building Cleveland 15, Ohio 
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Copy Restorations 


are time-wasters if you try handling 
them yourself . . . but far too prof- 
itable to turn down. 


YOU take the order — 


send the job to US 
what's easier? 


THE WALTER GAEHLER CO. 


104 S$. STATE ST SYRACUSE 2, N. Y 











has had a tendency to employ natural rather than arb! 
trary decoration, a nothingness of landscape, any 
sumptuous lived-in or worked-in room. Still, as always, 
he varies the dressed-up scene with “the effect of 
bareness.’ 

Drawn into conversation about his work he prefers 
to side-track his mastery of technique and his methods 
in favor of his subject-matter, his famous sitters and 
his models. No snob in spite of his constant association 
with celebrities of the first water, his friends call him 
timid and, socially, a bit lazy, though such shyness as 
he may have vanishes the moment he finds himself 
with a subject before his lens. Authors, actors, dancers, 
writers, singers, composers, movie stars, architects and 
beauties by the score make any week at the studio of 
George Platt Lynes eventful and calculated to give the 
average individual conversation for months to come. 





TOO LATE TO CLASSIFY 





FOR SALE ompletely modern photographic studio on San 
Francisco Peninsula. Centrally located, drawing territory 250,000 
Very reasonably priced. For full information write L-73 care 
this journal 6-1 
PHOTO STUDIO, portrait Pennsylvania city 15,000; modern 
equipped studio, office building, rent $65.00. Good business 
established thirty years, price $4,000.00 Apple Company, 
Brokers, Cleveland, Ohio 6-1¢ 
ELECTRONIC FLASH: three Chromo-flash Commanders, brand 
new, cost $525.09, will sell $375.00. Practically new, used only 
two months. Deposit system. Photographic Artistry, Box 8856, 
Wilkensburg, Pa 6-1¢ 
Oll COLORING photographs can be a fascinating hobby or 
profitable sideline for those with artistic talent. Learn at home 
Easy simplified method. Send for free booklet. National Photo 
Coloring Schoo 1315 Michigan, Dept. 3078, Chicago 5, Ill 

6-1¢ 


WASH PRINTS TWICE AS FAST 
AT HALF THE COS? 


LENZ HI-SPEED PRINT WASHERS — LEBANON, MO 





PHOTO MOUNTS 
EASELS AND BOOK FOLDERS — 
AND METAL PHOTO FRAMES 
Write for circular. 


NU-WAY COMPANY 


Box 113 W. Toledo Sta. 1913 Syivania Ave. (rear) 
TOLEDO, OHIO 





Maiti RSS AAMT LSU ES 





STAINLESS STEEL EQUIPMENT 


STAINLESS STEEL 
BUCKETS — Avoilable in 
two sizes—3'%4 or 4 gallon 
capacity. 


ALL-PURPOSE 
SINKS 


Constructed of high polish DEVELOPING TRAYS 

steel—Easy to clean— AND SINK PANS 

Leakproof—39 stock sizes Ruggedly built of high polish 
stainless steel for life-time 
weor. 


DEEP TANK 
FINISHING OUTFITS 
Complete with two insert 
tanks for developing and 
4 fixing—3'%, 10, 15, 28, 
FILM 48 gallon capacity. 
PACK DEVELOPING 
HANGERS—New, spe- 
cial construction, to hold AUTOMATIC 
thin base film securely dur- ROCKER WASHER 
~ all processes of de- Stalaless see! double section 
vanes sink—Washes prints up to 
FILM DEVELOPING 20” x 22”. Large capacity. 
TANK OUTFITS—Develop-rinse-fix-wash-in one unit 


Includes 3-compartment jacket and two insert tanks. 


- 
Coeeeeseeseeseseeseseseseseseeseee® 


Send for illustrated 
catalog showing com- 
plete line. 








Oy PACKARD IDEAL SHUTTERS 


Sold by Jobbers and Dealers 
QUALITY of DISTINCTION EVERYWHERE 


Mannofactured only by 


All types of negative corrections Michigan Photo Shutter Co. 
3030 W. Juneau Ave., Milwaukee 8, Wis. ® 170 East Water St. - - - Kalamazoo 2, Mich. 


PHOTO REPRODUCTIONSHR | packArb IDEAL SHUTTERS 


8 x Te IN QUANTITIES sem nipiag tential oc geen el openings $12 29 
POSTCARDS BLACK & WHITE DESIGNED EXCLUSIVELY FOR PORTRAITS . 
16x 20 + 20x 30 oR Rembrandt Portrait Cameras 
reeteetrece, NATURAL COLOR nititegian teh, tachene oe. eal 


Z i, 
ALL OTHER SIZES WHWLLLLLL,LLLALZZQARU sional appeorance. Packard shutter installed i 











NOONWAWN 


AN 


vickly and easily. Sliding cor 4 
ALL SIZES sai backs available. As rr os $69.50 4. se 


k 
See your dealer or write Dept. PF6 \ 


_, 
Write for FREE Price List—R a aaaangie ig 


MOSS) Photo Service Inc. GMa: T7U Sarg) Pra UT Pia 


FINE PHOTOGRAPHIC EQUIPMENT FOR OVER 53 YEARS 


155 W. 46 ST.,N. Y. 19 + PL 7-3520 3215 Wabash Ave Chicago 4, Ill. USA 


Ss 
¥ 
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W R dA DIRECT FROM MANUFACTURER 
e ecommen 


SUPREME QUALITY 


——PHOTO MOUNT FOLDERS—. 
These Books Picture Overall = Cut Out Price 


Size Per 100 
yx 65% 234x f 50 
534x 814 
We seldom carry books in stock and advertise these chiefly as . 6%4x 9% 
a service to our readers, especially those in the smaller towns ‘ 64x 93% 
because those in large cities can see the books at their stock ‘ TM%x1l% 
houses and get them more quickly than by ordering from us 7x 84x 93% 
For this reason we sell no books on open account or C.O.D., 1034x144 
but only if, in our considered opinion, they will be a valued x ¢ 1134x13% 
addition to a studio's reference library. 


-” 
WIAs 
one oe 


vers u r-edg 
around. Attrac ly embossed inside and out. Write fe 
CHILD PHOTOGRAPHY FREE price list on all other items. “‘Shipped F.O.B. N.Y 
By Josef Schneider $4.95 SEND $1.00 FOR COMPLETE SAMPLER KIT, PPD. 
: . . t Tr TIIDE PHOTO 140 W. 22nd Street 
Pag ARCHER ON PORTRAITURE a YORK ESonr INC. NOV ne 
y Fred Archer /2 
PROFESSIONAL PORTRAIT LIGHTINGS 
By Charles Abel 7.50 MISCELLANEOUS 
CHILDREN BEFORE MY CAMERA KODAK EKTACOLOR film processing and prints by dye transfer 
By Adolf Morath 5.00 process. First 8x10 print as tow as $13.50, duplicates only 
—_ i satetilael: ain $1.80. Complete information on request. Sample 8x10 $1.00 
9 f 
PICTORIAI LIGHTING Wilson Color, Bellows Falls, Vt. 5-2« 
By William Mortensen 5.00 MILBURN WATER filter for photographers. Guaranteed. Just 
PHOTOGRAPHING PEOPLE $5.95 complete. Write Jayemm Company, Burlington 1, Ky. 5-2¢ 
By Hugo van Wadenoyen 4.00 FOR RENT: long established studio, including five room modern 
_ ve vada . tment. Vacant in 30 days. Box 262, Bedford, Ind 5-2 
. ) 10-0) . , ; apar i x 
Ol TDC YOR PORTRAITURE THE ART OF BROMOIL PRINTING AND TRANSFER, by M. Mc 
By William Mortensen 3.50 Kinley. | have been reliably informed that this little 26-page 
THE MODEI booklet, though printed in 1933, is one of the best and most 
B WwW ll uM : 2 5.50 practical works on this subject, and have therefore acquired the 
y liam Mortensen > entire balance of the edition. If you want a copy, send me 50« 
IMAGE MANAGEMENT in currency, not stamps and it will be sent promptly, postpaid 
Be Nialas Sine 3.50 Charles Abel, 519 Caxton Bidg., Cleveland 15, Ohio 12-tf 
quae : FOR SALE, Eastman Ektar 14” lens in barrel, price $200.00 
FACES OI DESTINY Lens used but once. Write W-83 care this journa 6-1 
By Yousuf Karsh 5.00 FOR SALE, Pako Liberty dryer, new condition, 26”, electri 
FLASH IN MODERN PHOTOGRAPHY eth ceca oP ern acne Be er aa 
By William Mortensen 5.00 | PORTRAIT, COMMERCIAL photographers write in for free infor 
; : mation on how a new production easel can make prints for 


FUNDAMENTALS OF POSING you 25% to 30% faster than other methods, inexpensive and 


By Shepard & Mever 2.00 will last a lifetime. The B.M.D. Mfg. Co., Box 486, Lakeview 


, oY , . rT ~ , Ohio 6 Ve 
CANDID WEDDING PHOTOGRAPHY AaRGGe AMUED a Tie saw eka a 
By Henry Lefebvre 4.00 working capacity and experience in portrait and commercial 
COMMERCIAL PHOTOGRAPHIC ee eae a a ee ee eee 
. , . ' core is our ' > 
LIGHTINGS, By Charles Abel 7.50 


FOR SALE: Pako Economy glossy dryer, gas heated, like new 


HOW TO TAKE INDUSTRIAI $335.00; Pako Electrogloss, electric heated, $185.00; 5x7 East 
PI IOTOGRAPHS, By Zielke & Beezley 5.00 man autofocus enlarger, complete $165.00; 18” Pinkham & 


Seat at oo : “ Smith soft focus lens, Series 1V, $95.00; 20” Pinkham & Smith 
LIGHTING FOR PHOTOGRAPHY Series V soft focus lens, $87.50; 22” Pinkham & Smith, Serie 


By Walter Nurnberg IV soft focus lens, $150.00; 4x5 Burke & James Press camera 
. —_ . . - with Kolart range finder, $57.50; 3'%x4% revolving back 
CORRECTIVE PHOTOGRAPHY 


: Graflex, Series B, 6%” Kodak anastigmat F/4.5 lens and film 
By Lewis L. Kellsey 5. pock adopter, $75.00; 5x7 Series B Grafliex box, like new 
TECHNIQUE OF THE PICTURE aume, 359.08 38" Gales One wide oe eo fae. 
. , } >. ‘ : snutfer, J ; Jn2 gratiex ptar wide angle lens /6.£ 
STORY, By Mich @ Eberman § coated, in Graflex shutter, Heiland solenoid, $59.50; 9%" 
) AD . Bi ANCIIACE Velostigmat F/4.5 lens, Optimo shutter, $67.50; 12” imported 
PHOTOGRAPHY IS A LANGUAGI Gers Gabor lens; blatk Morel, 15500; a0 feueck & Lent 
By John R. Whiting Tessar F/4.5 in new barrel with sun shade, $157.50. This is 
GRAPHIC GRAFLEX PHOTOGRAPHY a partial list of large ever-changing stock Mid-West Photo 
- Supply $ r i } 
(8th Ed.) By Morgan @ Lester 5 natetbagatceblecichiut ananbetns nbs . 
rFESTED SENTENCES THAT SELI 
By Elmer Wheeles : OIL PAINTINGS ON CANVAS 
Portraits of fine quality, painted in Dutch oils 
with a free hand technique on our guaranteed 
sensitized canvas. 
Also brush work on your selected rough papers. 
DOROTHY CARVER STAFFORD 
CHARLES ABEL INCORPORATED PHOTOGRAPHERS’ ARTIST 


I 
10 Commonwealth Ave. Pittsfield, Mass. 


























919 Caxton Building Cleveland 15, Ohi 
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Schedule of Coming Conventions 


(The sooner your organization’s dates are established and listed here, the better!) 





Organization Dates City Headquarters For Information 
Hotel Write 








Mississippi- Alabama June 26-27 Birmingham Tutwiler Mrs. Harvey D. Sale, Sec., 


Assoc. Photogs. 2517 - Mth St., 
Gulfport, Miss. 





American Soc. June 28-30 Denver Laurence W. Blaker, 
of Photogs. M.Photog., Sec., 
Manhattan, Kans. 





Rocky Mountain June 29-30 Denver Shirley- Carryl White, Sec., 
Prof. Photog. Assn. July Savoy Price, Utah 





Wisconsin Prof. July 16-19 Milwaukee Schroeder Marvin E. Helgesen, 

Photog. Assn. M.Photog., Conv, Chrm., 

203 E. Milwaukee St., 
Janesville 





Photog. Assn. is Chicago Stevens A. R. Buehman, M.Photog., 
of America Exec. Mgr., 701 Caxton 
Bldg., Cleveland, Ohio 





Montana Photog. 


Assn. Union Bank Bldg., Helena 





Assn. of Nebraska 4532 S. 24th St., Omaha 7 


Aug. 24-26 Helena Placer Clarence W. DeWalt, Sec., 


Prof. Photog. July 30 - Aug. Omaha Paxton E. W. Arnold, Conv. Chrm., 





Maritime Prof. Sept. 4-5 Fredericton, N. B. Clinton 
Photog. Assn. St. John, N. B. 





Photog. Assn. Sept. 17-19 Boston Copley-Plaza Philip G. McKeen, Sec 
of New England Treas., 66 Merrimack St., 
Haverhill, Mass. 


Weizel, Sec.-Treas. 





Minnesota Prof. Sept. 25-27 Minneapolis Radisson Torg Knudsen, Sec., 
Photog. Assn. Montevideo 





Photog. Soc. Oct. 18-21 Baltimore Lord Baltimore Charles E. Emery, Chim 
169 Duke of Gloucester St 


of America 
Annapolis, Md 





Southwestern April 8-10, 1951 Fort Worth 


Photog. Assn. 325 N. Robinson St 


Oklahoma City 2, Okla 





Meyers A. Cornelius, Sec., 








PHOTOMOUNTS BARGAINS: buy from manufacturer, why pay 
middieman? Lowest prices, 2x3 folders $2.00/100, other sizes 
Write for samples, prices. Penn Photomounts, 335 Woodland 
Avenue, Glenolden, Pa 6-3¢ 
POST CARDS made from your negatives or prints, $20.00 per 
thousand, $2.50 per hundred. Write for new price list. Satis 
faction guaranteed National View Company, Dept P., tla 
Crosse, Wis 6-1 
FOR SALE: Pako Oversize printer, excellent condition, $350.00; 
Eastman Professional print dryer, new condition, $110.00 
Deposit system. Eshleman Photos, Sterling, Ill 


Write for price 
7273 Santa Mor 
Dept. D, Hol od 4 


OV 
LABORATORY 
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CLASSIFIED ADVERTISING 


SITUATION WANTED and HELP WANTED: Ten cents (10c) per 
word; Minimum charge $2.00. 

ALL OTHER CLASSIFICATIONS: Twenty cents (20c) per word; 
Minimum charge $3.00. 

FOR ANSWERS IN OUR CARE: Add five words plus 50c addi 
tional for box number and forwarding inquiries. Requests for 
or offers to send photographs, samples, etc., are not permitted 
in box number advertisements 

CASH MUST ACCOMPANY ALL ORDERS 

HOW TO FIGURE THE COST: First two words of each adver- 
tisement are set in capitals; no other display being permitted 


Count eoch word or number including name and address and, 
if box number is wonted, add five words. Terms such as 5x7, 
F/6.3, 5%", $10.00, etc., each count as one word 

DATE OF PUBLICATION: All advertisements received up to the 
first of any month oppear in the issue which goes into the 
mail the 5th of the following month. 

FOR MORE DETAILED INFORMATION concerning our Deposit 
System, Confidential Service, etc., write for rate card 

MAKE ALL CHECKS PAYABLE, and address correspondence, to 
Charles Abel incorporated, 519 Caxton Bidg Cleveland 15 
Ohio 





WORLD’S MARKET for lenses. Consult the Old Reliable and 
save money. Lowest prices. All goods sent on 15 day trial 
Clearance sale. 12” Carl Zeiss Tessar F/4.5, like new, in 
barrel, $150.00; 14%” Verito soft focus lens, Studio shutter, 
$50.00; in barrel, $45.00; 10” Ilex Photoplastic in Universal 
shutter, $30.00; 9%" Hugo Meyer double anastigmat F/4, in 
Compound shutter, new, $110.00; 8%” Schneider Xenar F/4.5, 
new, $85.00; 10” Heliar F/4.5, new, $100.00; 9%” Heliar 
F/4.5, $75.00; 12” Heliar F/3.5, new, $175.00; 12” Schneider 
Xenar, like new, F/4.5, $120.00; 24” Goerz (Berlin) Dagor 
F/7.7, $300.00; 12” Cart Zeiss Apo-Tessar F/9, new, $150.00; 
16%” Goerz Dogmar F/5.5, $200.00; 16%” Goerz Celor F/5.5, 
$150.00; 19% Goerz Apo-Artor F/11, like new, $200.00; 18” 
Cooke process lens Series V with prism F/8, $200.00; 16%” 
Heliar F/4.5, $180.00; 14” Helior F/4.5, $150.00; 17” Voigt 
lander Collinear Series |! F/6.3, $150.00; 17” Turner-Reich 
Series Ii! anastigmat F/6.8, $150.00; 20 Bousch & Lomb 
process anastigmat with prism, new, F/10, $200.00; 20” Carl 
Zeiss triplet F/4.8, $200.00; 18” Dalimeyer Stigmatic Series 
11 F/6, Waterhouse stops, $100.00; Bausch & Lomb Protar 
Series Vil A, combinations 12”, 18%, 24”, Acme shutter 
$175.00; 14” Schneider Xenar F/4.5, new, $180.00: 10” Kodak 
Ektanon enlarging lens $100.00 10” Voigtlander Collinear 
Series Ii, in barrel, $50.00; 10%” Turner-Reich, new, F/6.8 
triple convertible combinations 18”, 24”, Acme shutter, $160.00; 
14” Hugo Meyer Aristostigmat, F/6, in barrel, $140.00; 15° 
Turner-Reich F/7.7, new, triple convertible, combinations 24” 
36”, Betax shutter, $245.00; 12” Goerz Dagor F/6.8, new, in 
barrel, $230.00; 12” Heliar F/4.5, like new, $140.00; 12” 
Bousch & Lomb IC Tessar F/4.5, equal new, in barrel, $120.00 
14” Carl Zeiss Tessar F/4.5, in barrel, $275.00. Hundreds 
more. State requirements. Fifty years without a displeased cus 
tomer. Joseph Smith, 735 Fulton St., Brooklyn 17, N. Y 6-1 
CANDID WEDDING promotion booklets, with complete picture 
story, now ready to help you boost sales. Your customers will 
believe these ods originated in your studio as yours is the only 
name on them. Highest type printed ads at lowest possible 
prices. Impressively captioned in color and designed to bring 
you a vastly increased volume of business. Ready now for first 
distribution with exclusive franchise to one photographer in 
each area. Protection on first-come, first-served bas Write im 
mediately for samp'e together with dota sheet and list of helo 
ful suggestions. Telaak Studio, 3090 Main St., Buffalo, N. Y 


6-3 





FOR FASTER, BETTER 
DRY MOUNTING 


use FOTOFLAT... 


@ New, improved Fotoflat Dry Mounting 
Tissue. Write for 8x10” samples without 
obligation. 

@ Automatic Fotoflat presses in three pop- 
ular sizes Jumbo, Standard, Junior. 


SEAL, INCORPORATED 


Shelton Connecticut 
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STUDIOS FOR SALE 


PORTRAIT and COMMERCIAL studio in Connecticut. Population 
200,000, excellent location, low rent, well equipped, well 
established, reasonable tlt health reason for selling. Write 
M-14 care this journal 6-1 





STUDIO FOR sale, portrait and commercial studio in north 
eastern Pennsylvania, established over seventy years. Ideal loca 
tion. Trading area over 400,000. Reason for selling, il! health 
Write S-24 care this journal 6-2 
PORTRAIT STUDIO, main floor, excellent location in Grand 
Haven, low rent completely modern unlimited possibilities, 
priced much less than inventory Contact Del Schuiteman, 
Broker, 10) N. Griffin St., Grand Haven, Michigan 6-1¢ 
FOR SALE: lovely studio, small Ohio town, established 14 years 
A-1 equipment. Gross $15,000.00 year, a money maker, only 
$6,500.00. Write S-26 care this journal 6-1 





SITUATION WANTED 


The insertion of an advertisement under ‘‘Situation Wanted‘ 
carries with it the obligation on the part of the employee 
to answer every letter he receives in response to his adver 
tisement for a position, if only with a postcard. The pub 
lishers will appreciate being advised when employees fail 
to accord this courtesy to employers 











PORTRAIT PHOTOGRAPHER, thoroughly experienced, 31 years 
old, married, desires position with studio doing finest quality 
work. Very capable in all phases of studio work. Write $-25 
care this journal 6-1c 
OVERBURDENED | om capable of relieving you! Long years 
of managing, 28 years experience in portrait and commercial, 
operating, retouching, darkroom. High quality only not inter 
ested in coupon or mass production. Finest references. State 
salary in first letter. Write F-47 care this journal 6-1 





RETOUCHING AND COLORING 





RETOUCHING SPECIALIST, finest quality, prompt service, work 
gucranteed. Mrs. Roy Hester, 1645 Orlando St., S.W., Atlanta 
Ga 2-éc 


EXCEPTIONALLY FINE hand brush oils. On sepia prints, paper 
“*L’’ $4.00 per head, cash with order. Florence Carver Mann 
3 Warren Ave., Troy, New York 4-tf 


NEGATIVE RETOUCHER, etching and correction. Dorothy Shufelt 
706 McDonough St., Joliet, II! 6-1 


FOR YOUR ADVERTISING 
Self-adhesive tape printed to your order 
Easy to apply — costs less per day 
Write for more information to 


TOPFLIGHT TAPE CO. — YORK, P 





Professional Dealers Who Want Your Trade 








AKRON, OH!IO—Metzger Photo Supply Co., 1091-3-5 South 
Main Street; 52 East Mill Street 


ATLANTA 3, GA.—Eastman Kodak Stores, Inc., 231 Peachtree 
Street, North East 


AUSTIN 21, TEXAS—Capito/ Photo Supplies, 2428 Guadalupe 
Street. 


BALTIMORE 24, MD.—Gamerman’s, 3808 Eastern Avenue 


BALTIMORE, MD—Maryland Photo Stock Co., 219 North Liberty 
Street. 


BOSTON 10, MASS.—Eastman Kodak Stores, Inc., 22 Franklin 
Street. 


BROOKLYN, N. Y.—Joseph Smith, 735 Fulton Street. 
BUFFALO 3, N. Y.—J. F. Adams Co., 529 Main Street 


CHICAGO 2, \LL.—Eastman Kodak Stores Co., 133 North Wa- 
bash Avenue. 


CHICAGO 3, ILL.—Mid-West Photo Supply Co., 30 East Adams 
Street. 


CHICAGO ey iLL.—Norman-Willets Co., 316 West Washington 
Street. 

CINCINNATI, OH!O—Ffastman Kodak Stores, Inc., 27 West 4th 

__ Street. 

CINCINNATI, OH!1O—The Huber Art Co., 124 West 7th Street 

CLEVELAND 15, OH!O—Eastman Kodak Stores, Inc., 806 Huron 
Road. 

DALLAS 1, TEXAS—Eastman Kodak Stores, Inc., 1504 Young 

__ Street. 

DENVER 2, COLO.—Eastman Kodak Stores, Inc., 1635 California 
Street. 

DETROIT, MICH.—Eastman Kodak Stores, Inc., 1055 Wayne 
Street. 

INDIANAPOLIS, IND.—The H. Lieber Company, 24 West Wash- 
ington Street. 

KANSAS CITY, MO.—Eastman Kodak Stores, Inc., 1010 Walnut 
Street. 


LOS ANGELES, CALIF.—Eastman Kodak Stores, Inc., 643 South 
Hill Street 


MEMPHIS, TENN.—The Memphis Photo Supply Co., 
South Court Avenue 

MEMPHIS 3, TENN.—West & Wirth Photo Supply Co., 162 Mad- 
son Avenue 

MILWAUKEE, WIS.—Eastman Kodak Stores, Inc., 745 North 
Milwaukee Street 

MINNEAPOLIS 2, MINN.—Eastman Kodak Stores, Inc., 114 
South 5th Street 

NASHVILLE 3, TENN.—Geo. C. Dury Company, 420 Union 
Street 

NEW ORLEANS 9, LA.—Eastman Kodak Stores, Inc., 928 Canal 
Street 

NEW YORK CITY—E£astman Kodak Stores, Inc., One West 39th 
Street (off Fifth Avenue); Madison Avenue and 45th Street; 
745 Fifth Avenue at 57th Street 

NEW YORK 19, N. Y.—Medo Photo Supply Corporation, 15 
West 47th Street. 

NEW YORK CITY—George Murphy, Inc., 57 East 9th Street 

NEW YORK CITY—Willoughby’s Inc., 110 West 32nd Street 

PHILADELPHIA 7, PA.—Eastman Kodak Stores, Inc., 1020 Chest 
nut Street 

PITTSBURGH 22, PA Eastman Kodak Stores, Inc., 606 Wood 
Street 

PITTSBURGH 22, PA.—Liberty Photo Supply, 436 Wood Street 

ST. LOUIS 1, MO.—W. Schiller & Co., Inc., 1109 Locust Street 

SAN ANTONIO, TEXAS—Southwest Photo Supplies, 403 Ave 
nue E. 

SAN FRANCISCO, CALIF.—Eastman Kodak Stores, Inc., 216 Post 
Street 

SEATTLE, WASH.—Eastman Kodck Stores, Inc., 1319 Fourth 
Avenue 

SYRACUSE 2, N. Y.—Francis Hendricks Co., Inc., 339 South 
Warran Street 

TOLEDO, OHIO—-George L. Kohne, Inc., 602 Summit Street 

WASHINGTON 1, D. C.—fuller & d‘Albert, Inc., 815 Tenth 
Street, North West 








EXPERIENCED RETOUCHER. Careful and prompt attention to 
mail orders. Julia R. Langston, 20 E. Jackson Bivd., Chicago 4 
iW. 6-tf 


PROFESSIONAL COLORING transparent oils, 5x7 75¢ 8x10 
$1.50, 11x14 $3.00. Send sample. Constance Barbas, 224 East 
25th St., New York City 6-1¢ 


RETOUCHING, 20 years experience, prompt service, reasonable 
prices. J. E. Olson, R. 1, Cabool, Mo 6-1¢ 


PHOTO OJL coloring by experienced colorist. Will color one 
of your prints as sample. Prompt and efficient service. Mar 
guerite Schrier, 621 Frank St., Findlay, Ohio 6-1¢ 
NEGATIVE RETOUCHING by expert. Light effects, vignettes, 
etc., airbrushed on your negatives will make your photos look 
most effective. Ask for information. West Coast Retouching Ser 
vice, Box 5088, Los Angeles 55, Calif 6-l¢ 
RETOUCHING, ETCHING. Mention ad. Send sample. Request 
prices. K. Gordon, Box 223, Park Branch, Springfield, Mass 

6-1 
EXPERT COLOR artist, finest of finest regular and heavy oils 
for those who care. Prices on request. Lenze Studio, St 
Marys, Pa 6-1 





“ — 2 — Backgrounds in — 1 
PORTABLE Roller Screen and Stand 
54"w x 96” Bik & Grey $22 
72"w x 96” Blk & Grey $34 
Black & Grey Velour 
52"wx 90" with Stand $29 
All Sizes, Colors, Studio Draw 
Drapes, Roller Screen Samples 
Estimate, Send Sizes 
CAMDEN ARTCRAFT CO. 
180 N. Wacker Dr., Chicago 6 


\y TRAGK 





HELP WANTED 


The insertion of an advertisement under ‘‘Help Wanted’ 
carries with it the obligation on the part of the employer 
to answer every response to his advertisement, if only with 
a postcard, and to return samples of work, etc., promptly 
The publishers wiil appreciate being advised when employ 
ers fail to accord this courtesy to employees 











SALESMEN, portrait photographers preferred, to demonstrate and 
sell Macvan Twin Lens Reflex Studio Cameras and other studio 
equipment. Macvan Manufacturing Company, 2095 Moore St 

San Diego 1, Calif 12-9 
SALESMAN WANTED: to carry high class line of metal photo 
frames, gold and silver plated, all sizes. Active accounts. Lik 

eral ommission choice territory open Write G-82 care th 

journal 6-3 
PORTRAIT PHOTOGRAPHER of outstanding ability, thoroughly 
experienced for permanent position in large modern air 
conditioned tudio Answer fully Include photograph Foster 
Studio, 404 E. Grace St., Richmond 19, Va 6-1 





Phone: PL-2485 Orders Filled Promptly 


WILLIAM & ELMA HARSHBARGER 
Artificial Flowers 
For Any & All Occasions 
WEDDING BOUQUETS 
CORSAGES 
1197 California Ave Akron 14, Ohio 
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Holson Binders, Inc. 762 wyTHE AVENUE Brooklyn 11, New York 
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EKTACHROME 
ROLL FILM 


Shooting 


to viewing 


in 63 minutes... 


in FULL COLOR 


Available now in two popular six-exposure roll films... 
120 and 620... Kodak Ektachrome Film permits you to shoot 
a sequence of pictures, and have the transparencies ready for 
viewing in a little over an hour... in full color. 
Processing, only two steps of which must be done in complete 
darkness, is accomplished in your own darkroom, quickly and safely. 
Because of Ektachrome’s fidelity, soft gradation, long scale, and 
brilliance of color, lighting of your subject matter need 
not differ from that for black-and-white photography. 
In the daylight-loading rolls for Kodak Reflex, Kodak Medalist, 
and similar cameras, it provides you with a versatile, always-ready 
color medium. List price, $1.37 per roll, including Federal Tax. 


Ask your dealer for Kodak Ektachrome Roll Film, Daylight Type only. 





EASTMAN KODAK COMPANY 
ROCHESTER 4, N.Y. 


TRADE MARK 





KODAK PORTRAIT LENSES 
Provide Just the Lyfiuston You Want 


With a new Kodak Portrait Lens you 
can make the type of photographs your 
patrons like. 

Why? Because a Kodak Portrait Lens 
enables you to put just the precise 
amount of diffusion into the negative 
that will bring out the subjects’ best 
features, minimize the less desirable 
ones. 

For the Kodak Portrait Lens creates, 
by a different method,* varying degrees 
of desirable diffusion—all the way from 
a maximum amount at //4.5, down to 


virtually none at the smaller stops—and 
what you see on the ground glass is re- 
corded in the negative. 

An outstanding feature of the new 
lens is that it is completely corrected for 
color photography. 

The Kodak Portrait Lens is supplied 
in two focal lengths—12-inch and 16- 
inch //4.5, mounted in Barrel with Iris 
Diaphragm. The lens surfaces are Lu- 
menized, and a filter retaining ring is in- 
cluded. Ask your photographic dealer to 
show youthe new Kodak Portrait Lenses. 


*Controlled spherical aberration. 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 





